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CANADA DRY FRANCHISE 
MAKES PLANTS 
MUSHROOM! 
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another “case” history 
that’s making sales history — 
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The magic of the Canada Dry name 
sets new sales records every year. And smart business men are 


going after Canada Dry franchises at an amazing rate 


Some choice areas still remain open for development. |f you 
are an operating bottler, here is an opportunity to increase your sales and 
your profits. Ordinarily, a franchise includes the complete Canada Dry line. 
However, concessions will be considered to established bottlers who have built 


G demand for a specific beverage. Write us today for complete information. 
y 


CANADA DRY GINGER ALE, INC. 
U.S. License Department 
100 Park Ave.;New York 17, N.Y. 
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Record Hot Weather Sends 
Soft Drink Sales Zooming 


There were hundreds of deaths from heat exhaustion 
Business offices closed early. Publicity-minded eccen- 
trics fried eggs on the scorched sidewalks 

That was the weather story last month as record 
high temperatures were reported all over the country 
And as a result, soft drink sales zoomed all over. A 
spot check of bottlers in all areas of the nation 
revealed phenomenal sales increases that would give 
bottlers their best sales volumes in years 

Parent companies substantiated the sales boom 
Pepsi-Cola said its June and July volume was 30 
ahead of last year. James Vernor Co. reported a 
10°, increase for the same months in ginger ale 
sales, and Squirt Co. declared it was 30° ahead for 
the first six months this year 

As the industry entered the latter part of the summer 
season this month, bottlers were happily mopping their 
sweaty brows and hoping that Old Sol, the trade's 


number one salesman, would keep bearing down 


West Virginia Coke Bottler 
Goes to 10c Retail 

The Coca-Cola Bottling Works, Beckley, W. Va., 
last month announced a wholesale price increase from 


Mohler 
declared that the new Coke retail price, which includes 


80 to 96 cents per case. Manager G. A. 


the State’s cent-a-bottle tax, would be ten cents per 
bottle 

In another price action, all bottlers in Clovis and 
Tucumcari, New Mexico, increased to 96c. Interest- 
ingly, bottlers in these New Mexico areas have had 
a $1.00 deposit in effect for the past two years 


End of Steel Strike 
Averts Crown Shortage 


Settlement of the 53-day old steel strike late last 
month stemmed a crown shortage that might have 
crippled soft drink production 


As of mid-July, several prominent crown manufac- 
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turers reported to N.B.G. that their inventories of 
finished crowns, as well as tinplate, were almost com 
pletely depleted. Strangely, few bottlers were aware of 
the then-impending crown shortage because most bot 
tling plants had several weeks’ supply of crowns on 
hand. Had the strike continued for another month or 
so, the results might have been devastating. 


Cleveland Plants Grant Wage Hikes 


Approximately 20 soft drink plants in Cleveland 
but not including the local Pepsi-Cola and Coca-Cola 
operations—-granted new wage hikes last month. 

The one-year agreement covering about 250 em 
ployees of the companies provides, according to a union 
official, a wage hike of 12 cents an hour, payment of 
time and one-half for Saturday work and three weeks 
vacation for employees with 10 or more year’s service 

Many plants in St. Louis, New York City, and other 
metropolitan markets also recently granted substantial 
wage boosts (July, NBG). 


Saccharin Legal in Soft Drink Base, 
Court Rules 


Use of non-nutritious saccharin as a sweetening 
agent in a soft drink base instead of sugar does not 
constitute a violation of the Federal Food, Drug and 
Cosmetic Act of 1938, according to a decision an- 
nounced recently by Judge Frank A. Picard, Detroit, 
who heard a case in the U. S. District Court at 
Columbus, Ohio, by assignment. 

The Federal Food and Drug Administration had 
filed a libel action against the Wafer-Fizz Corp. of 
New York, manufacturers of soda wafers known as 
“Quenchies,” a product designed to flavor water and 
vive it the appearance of being carbonated. 

A shipment of some 70 bottles of Quenchies had 
been seized by the United States Marshall back in 
1949. It had been sent to a Columbus retailer, S. J 
Sentz. The officials charged that substitution of sac- 
charin for sugar in the product was a violation of the 
Federal regulations 

Coming to trial before Judge Picard last May, the 
suit was ruled upon only recently. Judge Picard held 
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that no formal! standard has been established for a 
oft drink base, so that substitution of saccharin did 


He pointed out the soda water was not a drink in 


taelf, but only a base. He further said, “An element 
like saccharin is much desired and sought by many 
who fear that their waist line may unduly expand 
th tr ise of iyar 
However, the judge condemned the shipment because 


if misbranding. He held that while the substitution 
of weharin for sugar did not violate the 1938 act 
the use of extremely fine type on the label identifying 


the ingredients was in violation of the same act 


Hires Sales Continue To Climb 


Sales of the Charles E. Hires Company in the June 
quarter this year were well ahead of the corresponding 
period of 1951, and volume for the fiscal year ended 
ept. 30 should top last year’s $8,066,612, according 


to Edward W. David, president 


Mr. David said exceptionally good spring business 


had more than wiped out the $250,660 net loss sus 
tained in the six months ended last March. Hires 
traditionally does 75 of its soft-drink business in 


the spring and summer, and the extremely hot weather 
tlong with increased merchandising and advertising 
effort weounts for the present high rate of sales 


Mr. David added 


W. Va. Bottlers Hit Hard 
By Beverage Tax, Report Shows 


The soft drink industry in West Virginia suffered 
i setback trom the State's cent-a-bottle soft 
irink tax during the first vear that the invidious levy 


vas in effect, a recent report by the State Tax Com 


The report reveals that revenue derived from the 
tax during the 1951-52 fiscal year was $3,386,226 
fur short of the $4 million anticipated by the West 
Virginia Legislature 

This would indicate that the tax has had the effect of 


sharply curbing soft drink sales in the State 


News Briefs 


Pepsi-Cola Company and President Alfred N. Steele 
got a bang-up write-up from “Business Week” (July 5 
issue), leading general business magazine. The publi 
cation devoted two pages and its cover to the story, 
which pointed out Pepsi's progress since 1949 when 
it “stood as close to the brink of bankruptcy as it 


could and still function.” Since then, under the leader 


ship of President Steele, Business Week reported, “the 
company has begun to climb back into a firm position 


In everv month since March of 1950, Pepsi-Cola’s 


I 
sules have risen above those of the same month in the 
previous vear. Its net last vear was more than double 
the 1950 figure Its sales volume is up to the 


Restaurants buy and sell 124,000,000 cases of soft 
drinks annually, according to a recent survey 
Coca-Cola was recently introduced into the Belgian 
Congo. New Coke plant there has a productive capacity 
of 500,000 bottles a month Speaking about Coke 
French Communists are again urging the government 
to forbide the sale of Coca-Cola Henry D. Kahrs 
has resigned as president of the Oregon Bottlers of 
Carbonated Beverages. Mr. Kahrs has been transferred 
to the Bottling Administrative Staff of the Coca-Cola 
Company in New York. His post as Oregon association 
president will be: filled by William Unrath, Chairman 
of the Board of Directors, and formerly the associa 
tion’s vice-president 

New brand preference survey by the “Salisbury 
N. ( Post” shows Coca-Cola to be the most pop ilar 
soft drink there, with Pepsi-Cola, Nehi, Cheerwine, 
and Royal Crown Cola, in the order named, runners-up 

There's anti-beverage propaganda in Southern Rho 
desia, too, according to news clips recently received by 
NBG from a bottler there. One report revealed that 
no less a person than that country’s Minister of Health 
ntends to “probe” soft drinks Dad’s Root Beer, 
which set for itself an ambitious 52°) sales increase in 
1952, “will unquestionably exceed” this goal, accord 
ing to National Sales Manager Mark T. Maxwell. He 
said Dad's has already registered a 37.3, increase in 
the first quarter of this year Former N.B.G 
staffer, now serving with the Army in Germany, re 
ports the first sign he saw there was (you might have 
guessed it) “Drink Coca-Cola” And don't you 
think it’s about time the Department of Agriculture 
started to take heed of sugar users’ pleas for a fail 
quota and fair pricing? 

Maritime strike on the Pacific Coast, which began 
May 26 and still continues at this writing, is hurting 
bottlers there. N.B.G.'s West Coast corresponden! 
reports that many dealers in bottlers’ equipment and 
supplies have been unable to make deliveries as usual 
and have even had orders cancelled. Also, sugar refin 
eries have been closed, owing to the lack of raw sugar, 


and surplus stocks are not heavy 


Steel Strike, Although Ended, Will Slow 
New Plant Construction 


Soft drink plant construction projects not yet 
started, as well as commercial and recreation projects 
which would have provided new sales outlets for 
carbonated beverages, probably will have to be post- 
poned as a result of production lost during the 53-day- 


strike 


old stee 

It is not expected that there will be any new curbs 
on construction now classified as “industrial” (soft 
drink plants are so classified However, the strike- 
nspired government order freezing inventories of steel 
producers and warehouses, may be expected to have 


the effect of preventing any new starts in the soft 


d until steel stocks return to normal 
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Beverage Makers Tie-In 
With Political Activity 


Astute 


merchandisers in the beverage industry 
ranging from small bottlers to the big franchise 
companies— took advantage of the tremendous public 
interest in last month’s Democratic and Republican 
conventions in Chicago, with various tie-ins. Among 
them: 


© Pepsi-Cola Company thoroughly sampled delegates 
and followers at both conventions, giving away approxi- 
mately 300,000 bottles of Pepsi. Key “tools” in the 
convention sampling drive were 125 coolers; 50 spe- 
cially trained sales managers, supervisors and special 
events men from the Pepsi-Cola Bottling Company of 
Chicago; 10 trucks that shuttled continuously between 
the Pepsi plant and convention hotels, and 20 attractive 


Pepsi hostesses. Pepsi also distributed “extra memen- 


toes”—-Pepsi ball-point pens, lighters, ete Newspaperman and radio commentator Tex McCrary. 
an avid Eisenhower supporter from the start, takes 
@ Coca-Cola Company, following its customary activ- ~~ = for Pepsi-Cola with three lovelies who also i 
ixe e. 


ity at big public gatherings, had Coke sold and dis- 
tributed at all convention hotels and the large Chicago 
amphitheater. A concessionnaire handle sales of Coca- 


Cola, but “courtesy Cokes” were also supplied to the 


working press, convention principals and their staffs 


e Dad’s Root Beer Company put up a clever, well- 
timed sequence of political billboards in Chicago, 
featuring the faces of the leading candidates. Support 
ing copy asked: “Which Dad Are You For? Every 
one’s For Dad's”. Company claimed that over 4,000,000 
people viewed the political billboards over a three- 
week period 


e Calso Water Company, San Francisco, did a timely 
publicity job by distributing booklets about American 
presidents shortly before the July conventions. On 
the back page was the Calso admonition: “Oh! Oh! 
You need Calse” 


90-Trip One-Piece Plastic Carton Outside General E hower's paign headquarters 
—and two policemen and several cases of Coke 
Soon To Bow “stand by”. 


A one piece plastic carry-home carton, said to stand 
an average of 90-trips, will soon be marketed com- 
mercially by a Texas company 

The unit, which reportedly has undergone extensive 
field tests, will sell to the bottler at about 35c¢ apiece 


Southern City to Host Short 
Course On Beverage Production 


Plans to hold a one-week Short Course in Plant 
Training and Beverage Production early next year 
in some southern city have been announced by 
A.B.C.B. An attendance of 49 was enrolled at the 1952 
Course held in St. Louis on March 3-8, 1952, under the 


direction of A.B.C.B. Technical Service Director Harry 


K This is the timely billboard that Dad's Root Beer put 
S orab 


ap in Chicago just prior to the Republican convention. 
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NENT MONTH... BICGGER’N BETTER! 


Effective with the September issue, 
National Bottlers’ Gazette swings to 
“king size”. The new and larger maga- 
zine size made such a big hit with readers 
and advertisers when we published our 
special April Materials Handling Issue. 
that we have decided to adopt the big 
size as standard, starting 
next month, 


Kasier reading, bigger illustrations. 
colorful photo spreads—we're sure you 
are going to read and enjoy NBG more 


than ever! 


OPS Relaxes On-Premise Prices 


Operators of eating and drinking establishments who 
Tou! ae ny bottled soft drinks for on premise 


ve cents a bottle were authorized by 


or to increase their ceiling price to 6e¢ if thev are 
ng price for sales of off 


pre ‘ consumptior to that amount 


The action has no effect on ceiling prices for or 


remise sales in eating places which are already charg 
x cents or more a bottle OPS estimated it would 
iffect thout of mall eating places, particular 


the South, which have 5e a bottle ceiling prices 
on-premise consumption 
The agency explained that bottled soft drinks sold 
ny places tor on-premise consumption are coy 
ered by the restaurant ceiling price regulation (CPR 
134), while off-premise sales are covered by the Gen 
eral Ceiling Price Regulation. It is possible that, under 
i recent amendment to GCPR, ceiling prices for soft 
lrinks sold for off-premise consumption may have in 
reased since last Feb, 6 
The action which applies only to eating and drink 
places covered by CPR 134, is taken by Amend 
ment 5 to that regulation and becomes effective July 
he absence of the full text of this regulation 
t is beheved that it covers sales by vending machines, 


especially the cup type 


Bottlers Urged to Regard Politics 
As Business Phase 


Officers of the Massachusetts Bottlers of Carbonated 
Beverages have urged their members to regard poli 
cs as a phase of business requiring active participa 
Vv management. Viewpoint of the officials is in 
ided in a letter signed by Francis B. Kibbev and 
Frank T. Vesce, President and Se« retary, re spectively, 
if the bottler’s organization 
‘You as businessmen,” said the letter, in part 


should take an interest in politics and be ever ready 


which ts unfair to your industry 


to express yourselves whenever legislation is proposed 


‘You should meet and know your State Represen- 


atives and Senators and your Congressmen, for after 
de their acquaintance it will be easier te 


approach them in the future, should the need arise 


Millions For Soft-Drink Newspaper 
Advertising Last Year 


The soft drink industry invested several millions .of 
dollars in newspaper advertising in 1951, according 
to figures recently released by the Bureau of Adver- 
tising, American Newspaper Publishers Association 
Among the top advertisers last year, in this medium 
were 


Coca-Cola, $1,461,567; Pepsi-Cola, $319,960; Canada 
Dry, $716,879; Dr. Pepper, $211,605; Clicquot Club, 
$88,998; Cott Beverages, $43,278; Grapette, $27,564 
Mission Dry, $45,538; Seven-Up, $938,443; Squirt, 


$85,463; and White Rock, $32,057 


Advertising News 


Hires Root Beer advertising and merchandising 
budget this year will run over $1,000,000. Included 
in Hires 1952 campaign are ads in three of the top 
national magazines—-Life, Look, and Saturday Eve- 
\.B.C.B. is considering a program of 
ids in key media in the grocery retailer field. The 
veneral purpose of this proposed advertising program 
would be to provide the retail dealer with convincing 
evidence that bottled soft drinks are one.of his most 
profitable and saleable items, and deserve a prominent 
place in his displays. It is planned, also, that the results 
of changing conditions in the distribution of bottled 
soft drinks, whether from new policies relating to 


prices, deposits, and services, will be explained 


“Advertising Agency” magazine recently gave Coca- 
Cola a pat on the back for two “great new ads that 


break the age-old format”. You must have seen them 
One shows a few empty bottles and caps iying on a 
table, with a single line, “Hospitality can be so easy” 
The other shows the top of a painter’s ladder and the 
scrawled message, “Gone for a Coke” Nine 
Nesbitt’s bottlers within a 100-mile radius of Los 
Angeles are currently sponsoring their own television 
show. To merchandise this program, the nine bottlers 


are displaying large truck banners on a total of 


75 
trucks. In addition, window streamers and six bottle 


carton displays are being used 


The slogan, “Bottled Soft Drinks—Food for Thirst”, 
Is walning increasing usage The Southern California 
Bottlers’ Association has launched a cooperative adver- 
tising campaign featuring the slogan. And a group 
of Hartford, Connecticut bottlers recently cooperated 
in a newspaper advertising campaign in which the 
slogan was highlighted 
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There's lots more to crown 
manufacturing than just mak- 
ing GOOD crowns. .. . 
Consolidated’s top quality 
crowns, the result of 48 
years of experience, give 
your beverages the safe 
sealing they deserve. 


"The James Vernor Company is ex- 
tremely proud of the high quality of 
its Ginger Ale. Proper crowning is 
naturally essential to maintenance of 
our product at all times, and we have 
found that Consolidated's crowns is 


proper sealing, thus giving Vernor's 
Ginger Ale its proper carbonation 
orotection.""—James Vernor, president, 
James Vernor Co., Detroit, Mich. 


From the first suggested sketch for your decoration 
through on-time delivery of the finest-made crowns, 
Consolidated's entire organization is working for you to 
help you produce fine beverages, perfectly sealed. A 
letter or telephone call will place us at your disposal. 


one of those which does the job of 
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(i‘ goodness of fine soft 
WARNER-JENKINSON MFG. CO. 
Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillos 


Cola 


Some Facts About the Flavor and 
Background of Cola Beverages 
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What Is a Cola Beverage? 


iis a combination of many in 

yredient Roughly speaking, these 

le extracts from cola-nuts and 
i ieuves, and a combination of 

ther flavors such as 

nl of lime 

nt ot lemor 

oil of orange 

oll of cassia 

oil of nutmey 

oi of 


oil of 


cinnamon 
ou of coriander 


lime juice 


The color of cola beverages comes 
trom the use of added caramel color 
KNOW! is Sugar color Lhe 


comes trom added phosphor 


there is a@ smail amount 
t catfeine present in most cola bey 
erayes, usually added as a separate 
nyredient 


Cola beverages were originally so 


alle becauuse they included a flavor 
extracted from the cola nut (some 
time pelled Kola it The cola nut 
s the seed of a tree which was a 


native of West Africa. It is now 
yrowt nthe West Indies and Brazil 


Cola Nuts 


The tree grows to 20 or 30 feet 

height, and will vield up to 120 
pounds of seeds. These seeds grow in 
pods, something like beans, and are 
or reddish gray in color 
When fully grown they are about 
the size of a horse chestnut aver 
ng about an inch in length. The \ 
ire somewhat bitter (due at least in 
part to the presence of caffeine and 


ev have an odor which resembles 


Advertisement 


An extract from coca leaves is also 


ised in many cola beverages. Coca 
is a bush of about 5 to & feet higt 
that is grown in South America 
Ceylon and Java. The leaves of the 
coca plant have a warm, aromatic 
pungent flavor—-with an odor that 
resembles tea leaves. When the Food 
and Drug Department tested one 
popular cola back in about 1900 they 
found that it contained some co 
caine The cocaine was eliminated 
from the cola beverages in the early 
1900's. Originally its presence was 
due to the use of raw coca leaves 
but later the cocaine was exhausted 
from the leaves before they were 
used by the cola flavor manufactur 
ers. The coca plant is not to be con 
fused with the cacao tree from 
which cocoa or chocolate is pre 


pared 


Flavor Character 


It should be pointed out that only 
small quantities of cocoa and cola 
nut extracts are present in cola bev 
erages. By no means do they alone 
establish the flavor character of the 
finished beverage. The flavor value 
comes from the combination of all 
ingredients used in the final blend 
A cola beverage has a somewhat bit 
ter taste principle. It is not par 
ticularly sweet or sour. The sugar 
content is usually in the range of 
from 9 to 11 Brix. Carbonation of 
about 3s volumes is used 

For many years there was much 
discussion about cola beverages be 
cause they were known to contain 
caffeine. It was contended that these 
beverages were habit forming, that 
they would give the drinker a tem 
porary feeling of exhilaration o1 
well-being, that they would cause 
sleeplessness, restlessness, etc For 
vears many people in the south re 
ferred to cola as “dope” 

With the passing of time, how 
ever, and with the widespread accept 
ance of cola, these things have pretty 
well faded out. Some years ayo W her 
the U.S. Food and Drug Department 
tested a cola, they found that it con 
tained less cafeine than is present 
in black coffee. Any temporary lift 
is usually attributed to the absorp 
tion of the sugar present in the 
beverage, rather than to the presence 
of any other ingredient 

The success of cola beverages is 
attributed to masterful merchandis 
ing and promotional efforts backed 
by a beverage that is distinctive and 
well balanced 


HURTY-PECK & CO. 


Makers of Quelity Superb" Flevers 
INDIANAPOLIS 7, 1ND. SANTA ANA, CALIF. 
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Research told us what bottlers needed. Surveys 
of bottlers from all parts of the country revealed 
their likes and dislikes .. . what they required in 
pallet bodies. Herman engineers translated these 
requirements into the new Herman Pallet Body... 
designed to save time, labor and money .. . 
truly a ‘bottlers’ bottler body.” 


Here ore just o few of the features of this rugged beauty that y« 
bottlers like you, helped design 
© Extra lood capacity 
© Depressed roof for empties or extra cases on “heavy 
© Body undercoating for longer life 
© Heavier metal at points of greatest stress 
Light weight, all-steel, all-weided constructi 
© Scientifically balanced load distribution 
Optional features include easy-sliding, disap 
on roller tracks that fit snugly alongside co 
titions. Herman Pallet Bodies ore built 
specifications for mounti 
tional or cab-over-engi 


DESIGNED IN BEAUTY 


Beautiful Herman "Rolling Billboards’ * have eye 
( ) ~ appeal that advertises the goodness they carry 


Rolling Billboard a copyrighted me 


If your operation calls for deck 
type bodies, remember Herman 
4-Wide and 5-Wide Bottler Bodies are 
the standard of the industry. Whatever 
your requirements— BUY THE BEST... BUY 
HERMAN! You'll be SAFE and you'll SAVE 


Write today for Literature and 
Detailed Information. 


we 
| 
mane 
HE FAMOUS 
onven- 
: ly — 
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INSTALLATION 


QUEEN CITY BOTTLING CO, 
7-U Bottiers 
Plainfield, J. 


Queen City Cottling Co. of Plain- 
field, N. J. uses a MEYER DUMORE 
Bottle Cleaner and 160 &8.P.M. 
MEYER DUMORE Syn-Cro-Mix Filling 


Unit. 


Flavor... the MEYER DUMORE 
Syn-Cro-Mix Filling Unit automatically delivers to 
the MEYER DUMORE Filler syrup and water at 
a constant predetermined proportion or ratio of mix, 
determined by the formula regularly used in prepar- 
ing finished product — same Beaume — the end 


result of the Brix always the same. 


Uniform Quality «Separate water and syrup 


pump mounted on a bed plate — separate water and 
syrup meters — connected to a differential valve — 
controls the flow-rate at a constant predetermined 
proportion of mix. 


cooled and carbonated... 
ready for filling on the MEYER DUMORE Filler 
into clean, sparkling bottles delivered by the MEYER 
DUMORE Bottle Cleaner 


Write for 
descriptive bulletin 


Counter pressure filler built 
for carbonated beverage 
industry. Crowner integral 
port of filler connected in 
one simple drive, timing of 
filling ond crowner is the 


Automatically delivers syr- 
vp ond woter ot @ con 
stent pre-determined pro- 
portion of mix, regordless 
of starting ond stopping 
under corbonator demand. 
Meters extremely accurote, 
positive in operation. 


MEYER DUMORE 
Deaerator 
In the process of deaero 
tion the filtered woter is 
drawn into deaecator tank 
where it is exposed in @ 
tremendous surface to the 
vecuum. Pumped to the 
syncrometer to cooler-cor 
. Water level con- 
stent in Decerator, float 
controlled 


= > 
MEYER DUMORE 
| aa 
ae 4 
= 
= 
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“STEuRIZE 


Wecuun 
waren, 


Build a busines wilh A Beller Bovewage 
TRU-ADE INC., 20 N. WACKER DRIVE, CHICAGO 6G, ILLINOIS 
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on These 
TWITCHELL Flavors 


Here are two matchless blends thatll push your 
summer sales a couple notehes higher. And you'll 
really welcome those extra profits in bank this 


fall so write us today for samples of: 


Twitchell’s WT Grape Flavor 


IMITATION) 


Made from a real wine base, this promising new- 
comer to the Twitchell line is a t-oz. imitation 
flavor that has outstanding sales appeal ! 
Reports from bottlers already selling Wr 
Grape are glowing with enthusiasm . . all 
because their public has taken such a noticeable 


shine to W's rich. natural flavor. 


Twitchell’s Vanilla Cream 


Its smooth, different and delicious! Pure vanilla 


made from high quality bourbon vanilla beans 


voes into this extra tasty Twitehell Cream. 


\ t-oz. extract. Twitehell’s Vanilla Cream has 


some artificial flavor—but it’s the substantial 


portion of pure vanilla added that makes plenty 


of folks come back for more. 


Youll eo places fast with these top-flight 
go | p-flig 


Pwitehell blends. Right now drop usa line! Let 


us send you gallons or a generous, free sample. 


COMPANY 


~ 


years of service to bottiers 


CRESTMONT AND HADDON AVES. CAMDEN 4, N. J. 
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The Sun Works For You Without Pay, Yet May Cost You Plenty 


“THE WEATHER 

“Fine and fair weather is preval- 

ent, but as yesterday advesperated, 

increased warmth was felt, and = the 

mereury threatened an acronyeal mo- 

tion. An abacist might have found 

an abundance of a seoreher today, 

but we abjure unweleome vaticination 

and hopefully abide the event.” 

This is an actual weather re port, taken from a 
New York ne Wspaper of LOO) years ive The 


translation (and we had to resort to the diction 


ary), could apply to today. Tt reads 


“THE WEATHER 


‘kine and fair weather is pres tlent, but as 
yesterday advanced, increased warmth was 
felt. and the mercury threatened to rise ‘to 
a yt ak \ mathematician might have found 
evidence of a scorcher today, but we shy 
from unwelcome prediction and hopefully 


wait for the event 


Of course, the weather constantly repeals il 
self. but when this summer is over. we venture 
to say that the soft drink industry will never 
before have seen its sales so large and so ma 
terially inspired by the hot sun. The month of 
July. at least. is well on its was toward hec« ming 
the hottest on record, and the long-range predic 
tion ts for more of the same well into August 
Reports from bottlers all over the nation tell of 
substantial increases in volume over last month 
and well over those recorded last vear in the 
period 

Much as we might dislike to be tied to some 
thing as capricious as the weather, this industry 


is dependent upon it to a substantial extent. and 


when it is good —-in our view. clear. hot and 
humid sales are good 

Whether this splendid summer season will do 
Vou any good will depend on what you did 
months ago or even vears ago. Production-wise 
you must have prepared, with plant and 
machinery in order, and supplies, Phe bottles and 
causes, in adequate supply. Yet. according to 
reports, while sales were never higher, so is the 
rate of bottle losses. Bottler in the middle of 
the season are mvesting huge sums of money to 
replace glas- and boxes lost to them because of a 
deposit which offers no inducement to consumers 
to exert the energy to return the containers 

So the vicious circle continues to pon up those 
bottlers who have neglected to protect ther 
packages with a reasonable, adequate deposit 
The better the season. the greater the sales; the 
more sales, the larger the container losses; the 
larger the losses, the more investment required 
to replace them, and so on without end 

May we also emphasize, as we have many 
times in the past in this column, that) volume 
without profit Teas Cpe rating a business with 
out a future! Is your price right? Docs it enable 
you to pay “competitive: ages. to pay your 
bills, and to accumulate a reserve for future 
expansion 

Take your mesmerized eve off the booming 
Volume curve and look at your profit: and loss 
statement. If that doesn't look as good, why not 
get a price that is right for your business and 
a deposit that will encourage returns and min 
imize losses 
Then the Sun will work for vou as well as for 


your sales volume! 


4 
a. 
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Revised Beverage Price Order 
Gives Dealers Some Breaks 


Bottler's raise to 96c now means retailers can charge 


6c per bottle—regardless of amount of increase. Other 


minor retail price concessions granted. 


IF THEIR PRICE IS S« 


This table shows what prices re 
talers who had a Sc ceiling may 
harge when their wholesale costs 
for a case of 24 bottles are increased 
by the listed in the left 
hand column 


amount 


IF ITS 6 OR MORE 


This table shows what prices re 
tailers who had a ceiling price of 
6c or more a bottle may add to their 
ceilings when their wholesale costs 
per case are increased by the 
amount listed in left column 


“Regardless of the amount of 
increase in your current net in 
voice may charge 6 
cents for the sale of a single bot- 


cost, vou 


the 6f 6 to 12 ounces when sour 
net invoice cost per case of 24 
bottles is 96 cents a case.” 


7 it ecent re OP nh certa ined 
‘ P bottle re ‘ fron t ‘ ist 
N BG ere ll-cent rare) had bee forced 
irif mplify pre to maintain the five cent price 
‘ | they tr nia eer 
hich e dealer imended to the extent that the 
etter re fair hiake Phe feuaier permitted to raise his re text of the revised retail price re : 
4 nportant change th tall price to be per bottle if] itions, OPS also included table sf 
; j ‘ i \ ole ile cet creased » vhich note the ‘ ne price wt 
rritte reuse retail reyardl of the amount tne mav be harved tor oft {rink 
a « 
The revised regulations alse 
x 
pro sions wt } 
1) Permit dealers who did not ? 
7 crease heir retai eve w he 
What Deaters Gan Do 
their Wholesale price were boosted 
to apply for permission t Nnerease 
sil price Increase afte ™ ore 
alte 27, 19 ceiling prices currently maintained 
ent net by competitors ; 
‘ ase ‘ t ‘ 2) Allow bottlers who sell at re : 
‘ ? 2 
ame amount as may the retailer 
who buy trom them 
wayon retaliers Those il 
‘ 4 ‘ drinks trom trucks) seve} ilte: : 
: itives to better their posit 
bottlers, is a modificatior the i 
4 
* 4 ’ ‘ ‘ ‘ ‘ formation which must be reporte 
to OPS when a chanyve in bottle t 
made. Seetior 2) of the new ; 
orde! specifically enumerate x 
ten f information which must 
hve ipplied before OPS will review 
i request tot i ‘ y pr 
change bottle B.C.B. has 
re j t rea tye 
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TEEN GIRLS 


They re important soft drink customers 


they give lots of parties at which they generally 


serve soft drinks: and they regularly shop for family food and beverages 


AGE GIRLS and there are 


approximately 


are 


tomers, 


bee 


families and 


veraye 


This is 


leased national survey 


by an independent research agency 
for “Seventeen” magazine 
readers and non-readers of the 
publication were surveyed 

That teen girls are valuable and 
habitual beverage buyers is evi 
denced by the fact that they are 
more likely to serve soft drinks 
their parties and the iverayg 
1.4 parties a month each) than any 
other food product 50 of the 
girls interviewed said they served 
soft drinks at their last party, 
compared with sandwiches (38 
candy 28 frankfurters or 
hamburgers (17 cake 25 


i 


(15 


lhe 


portan 


cream 


and 


st idy 


marketing fi: 


important 


reve aled 


have 


selection, 


million 


soft 


a 


i! 


both 


their own 


role 
for 


arties 


cus 


of them 
drink 


vital 


in 


en-ayed yirls, conductec 
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, and potato chips 


also rey 


They Shop Regularly 


Most 


family 


teen 


food 


she 
The 


their 


regularly 


majority 


i! sWi 


additional 


cn 


na 
and 


vrocers, separately polled, agree on 
these teen-age shopping powers 
(Note-—-In_ the 1951 
of 224 IGA grocers in 25 
states, 56° “often add 
they intend 
of the 
1946 
Corporation 


January 
survey 
said teens 
items to 
And, 


polled 


extra those 


to teens’ 


the 


buy.” 67 
mothers in by 


Opinion Research 


said that their daughters make 


additional purchases 

2. Every week, almost three out 
of four teens shop for food, spend 
of 
considerable portion of their fami 


ing many billions dollars a 


lies’ food money. Annually, they're 
close to a two billion dollar market 
for family food alone 

(Note-—The Department of Ag- 
riculture estimates the average 
urban family (3.3 persons) weekly 
food store purchases at $21.59 
The teenager's family (4.5 persons) 
probably has a 20 greater food 
bill 

3. Teen-age girls are splendid 
prospects for party foods. They 
probably entertain more than any 


good sized 
of 
influence 


other single group, have 


parties, and serve a_ variety 


oods Teens 


spend — ot 
the 


spending of over $400,000,000 
a year for party foods alone 

1. Most girls (over 60° pick 
the brands. (Note—In 1946 the 


Opinion Research 


that 


new daughte rs decide brands The 


Cor poration 


found 70 of 


mothers say 


that 
“Teen-age girls are just about as 


same study also reported 


brand conscious as their mothers, 
but do not have definite brand fav 
orites to the same extent that their 
do 


appear to represent an appropriate 


mothers thus teen-agers 


and relatively open-minded audi 


ence for food advertising and pro 
motion.” ) 
5. Brand-naming 


authority in 


creases with age and income. There 


is a 21° difference between the 
performance of the youngest and 
oldest age groups 


Findings Validated 


Previous studies of the teen-age 
girl market validate the findings 
of the “Seventeen” study. For ex 
ample: 

@ Grocers in the 1951 1. G. A 
Survey credited the teen-age girl 
with spending 25 of the family 
food dollar 

© A Wilmington, Del. High 
School Survey (1940) found that 

white girls from 15 to 1% 
years of age made 24.2: of the 
total family food purchases.” 


(Journal of Home 
A One-Month 


ping Record 


ke 
Grocery Shop 
conducted 
1951 
that 
7 


27 of the 


Project 


throughout February in 65 


high schools showed teen-age 


girls made month's 
23,759 


Richard 


(Tabulated 


Research 


store visits by 


Manville 
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This Yew Plant Features... 


Movement of materials at 
new Chicago 7-Up plant is 
speedy and efficient... with 
litle manual handling in- 
volved. 


The fork lift-and- pallet system speeds various handling operations (ware 
housing. truck loading and unloading. etc.). Bottles. cases. cartons and 


other supplies are received at this inclosed loading dock by Towmotor 
and Clark fork-lift trucks 


Washer loading and unloading at Chicago Seven-Up is an automatic 
»peration. Above an RCA uncaser feeds the 32-wide Liquid washer. 
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Manual handling of sugar is practically eliminated at Chi 
cago Seven-Up. Firm uses liquid sugar. which is pumped 
to the Metal Glass Products Co. stainless steel mixing tanks 


Production equipment at Chicago Seven-Up is high speed 
and automatic. At left is the $0-spout Meyer-Dumore Pre-Mix 


Left—Liquid CO. is pumped into this Pure Carbonic Carbo 
flex tank from an outside truck connection. Right—An un 


usual feature at Chicago Seven-Up is this cullet room shown 
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(left) from the Chicago Steel Tank Co. 2.500-gallon storage Fea! 
tanks (right) in the rear of the syrup room. There is an 4 
outside connection for tank trucks leading to syrup room. ' 


filler. At right. a Standard-Knapp automatic case and carton 
packer is shown in action. 


from outside the building. Cullet and trash are placed in 
this sealed-off area through a similar door in the ware 
house section. The outside door is shown here. : 


21 
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Lets have a picnic! 


CANADA DRY Gyn / 


Canada Dry suggests 


picnic! 


Let's have a 


ot 

ottler ind 

exploiti 

i it f 
ever bete 


lone so 


Beverage makers point out, in current advertising, 
that soft drinks and picnics go together. 


new 


Picnic Promotions 


Mat ol 


parent companies 


eme have 


i 
Oday 


tim: 


nately 
today 
wnics 
veek-ene 
America 


time 


devote to 


easier 


] j 


familys 


wlay's 


is more 
than it 


ated 


that 


TO O00 


ind auto 
especial 
is 

n people 
Some 
such 
Dad 
10-hour 


Tree 


ure 


ind his 


hev ever 


and con 


bottled 


picnic 
Vpes ot 
mar 


What's a picnic 
without Coke? 


SPRINGFIELD COCA-COLA BOTTLING COMPANY 
© 1082 we coca ccns commen 


Coca-Cola asks. 
without Coke?” 


“What's a picnic 


of piemic carriers that keep drinks 
cold for hours 

And 
not be 


finally, of 
overlooked that the 
can public has 
sold itself—-on the 


nics and bottled 


course it must 
Ameri 

ld or has 
fact 


soft 


been 


that 


drinks are 


synonomous 
Which is a 
soft drink 


yood thing for the 


industry 


> Reg, 


And Pepsi-Cola say 
to that picnic”... 


‘Add sparkle 
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NATIONAL ANILINE DIVISION 


Rounds Up 
The Junior 


The Cisco Kid* strikes straight to the heart of the home market — the 


youngsters — who have such a widely recognized influence on buying habits 


of their families. 


Each week NuGrape’s nationally-known star — favorite of boys and girls 
for years — is beamed over 42 powerful radio stations right into the 


homes of millions across the Southland. 


The combination of sparkling NuGrape ... the favorite of children and 
grown-ups, too, for over 30 years, and the Cisco Kid is a sure bet for 
increased take-home volume. Investigate 

NuGrape franchise possibilities 


in your territory today! 


*Lightning Jim, another outstanding 
Western drama,is being aired 
on part of these stations 
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BEFORE A BUGGY WAS A'"GAS BUGGY” 


kKighteen vears before the first 
\merican “gas buggy,” we began 
to make be verage bottles. 
loday, 77 vears late r, we have 
produced billions of beverage 
bottles to deliver America’s fine 


beverages conveniently and ap- 


wane 


OWENS-ILLINOIS GLASS COMPANY «+ 
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pealingly. In these 77 vears we 
have faithfully endeavored to 
carry out the responsibility of 
being ahead of the parade in con- 
tinuous improvement of beverage 
bottle quality 


So take advantage of our vears 


of experience to give your prod- 
uct the package it deserves a 
sparkling Duraglas Package. No 
one else can offer you the re- 
sults of such long and such broad 
bortl 


beverage manufacturing 


know-how.’ 


Yas BEVERAGE BOTTLES 


wd 


TOLEDO 1, OHIO 


Look better-Last longer 


BRANCHES IN PRINCIPAL CITIES 
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| 
& ** Bottled soft drinks ... food for thirst.” 


COMPARE DIVERSOL...LET YOUR DIVERSEY D-MAN 
SHOW YOU THIS FACTUAL 4-WAY TEST! 
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Diversol dissolves completely in only 20 seconds...even in cold water! 
_ Diversol yourself! Here you can really FEEL the difference! Diversol displays 
softening action even-in the hardest water! 
Diversol Penetrates Grease Film! Before ony 
Diverso! solution becomes wetted bleaches out in-a few 
How long do you permit your bactericide to: remain in contact 
take the Be at's per How Freely Diversol Rinses! Compare the remarkable 
Why Bering bY free-draining characteristic of Diversol with any other bactericide! 
of conthr plant Then notice the film and undissolved particles left by other bactericides... 
ovet ng aow YOU remember film harbors bacteria! 
$720 imperial Highway Green S25 Marker St 
1314 Wood Street Dallas Texas 
26 


Repul mination for heuter of Newport News, Va 
overnor, is the president of operation 
the Grapette Bottling Company of Burglars removed all the cast 
Hammond, Indiana from the operation's office safe one 
Mr. & M Harry Friedman of ght and, the next morning, Gen 
the Hicksville Bottling Co., Ine. and eral Manager Joe Dorsey faced the 
he Squirt Beverage Co. of Hicks problem of paying the many em 
New York, announce the mar ploves of the development 
re of their son orpor: le 
“riedman, to Miss Sherr “mi 
riedman, M Sherry Herman together and said: “Well, boys, we 
have been wiped out, and if there's 
Routemen Set New Sales High— ecg 
: any pay-day today vou are going to 
Adversity stimulates enterprise, Dorsey’ vords were well heeded 
ging from a recent occurrence Sales that dav were the highest of 
the Seven-Up Bottling Company the vear! 
VISITS HONOLULU 
: Will L. Drummond, manager of the 
Vancouver branch of Orange-Crush / 
British Columbia Bottlers of Carbon 
ated Beverages. recently visited 
Honolulu to attend the Forty-Ninth 
State Fair. as representative of Van 208,069 RETAIL FOOD STORES READY 
couver business. 
TO SELL YOUR BEVERAGES - 
WH. Brew wner and mar 
he Dr. Pepper Bottling Co 
Corb Kentucky s the new 
resid t wal Lions Clut 
| ( } ral 
Credit Ma G rd Ce ‘iner 
( t Preside 
\ sociatio yt 
( Me \ssociatior re 
yre Memphis 
State itor Ha 
ntly won the 
your Beveraces stay “OUT IN FRONT” on | 
CASH-IN ON PEAK SEASON SALES NOW! 
GETS SAFETY AWARD ... 0 deb vwe SELL MORE BY THE CARTONS AND CASES } 


The Kansas City Safety Council re 
cently awarded The Charles E. Hires 
Company the winner's plaque of the 
Bottler's Plant 1951 Safety Contest 
and certificate for completing the en 
tire year without a lost-time accident. 
Hires Plant Superintendent Walter 
Brewer (right) is shown receiving 
the congratulations of R. L. Mosiman 
Vice-President of the K.C. Safety 
Council 


WITH DAY AND NIGHT EYE-APPEAL DISPLAYS. 


MANUFACTURING ONTIER 


DALLAS TERAS 


WRITE FOR COMPLETE CATALOG 
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VENDOR AND COOLER NEWS 


PLACEMENT 


FINANCING 


MERCHANDISING 


MARKETS 


costs 


SERVICING 


NEW MODELS 


Latest addition to the line porary” and with “the completion of the new terminal 


on changer being pro now under construction, the entire situation will be 


Reject ivileges awarded on - 
the new terms which will have been determined to be in line 
il perated 4-11 Simplex, designed to handle 
al coms 
quickly on loca 
peratior intt can accommodate Piente coolers are becomit 
i ll and 12 cent sale is Well as provide change , standard fixtures in parent 
in mad qu irters. Witt ill coins using the same Nesbitt’s Picnic Cooler companys “oO itdoor” advetl 
foolproof device insures that odd-cent tisements appearing in na 
i | es must be deposited before nickels, dimes tional consumer publications. Latest to use the port 
er ire accepted, or al ! ire automatical ible drinkbox tr an illustration of this type Is ‘ 
turned. Th 1-in-l changer has instant plug-in Nesbitt’s. whose recent “Saturday Evening Post” ad 
hangeal wit! i ther National electrical 
Philadelphia = 
Airport Sales 


MISSION JACKPOT SAMPLING 
As part of Mission Dry's “California Jackpot” contest 


the company's bottlers engaged in intensive instore 

i i i ling scale of 15 t ss thar promotional activity. In this Grand Rapids, Mich. super 
yr monthly. 17 e) ‘ 7 market. an S & S Products (Lima. O.) Quikold cooler 
: ; ics was used for sampling purposes, tying in with a mass 

r more. A spokesman for the Dept. of Mission take-home carton display and a Crosley car 


one of the contest prizes. 
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If you've an idea that cup dispensers can't 
“take it’ the way bottle machines can, then you 
don't know Cole-Spa Three Flavor Cup Drink 
Dispensers 


There's nothing namby-pamby about this unit 
It can stand up and deliver in the roughest 
spots. The fact is, Cole-Spas aren't prima 
donnas .. . they never do a fadeout just be- 
cause the going gets tough 


Prove it for yourself as dozens of bottlers al- 
ready have. Take a Cole-Spa for a FREE 

DAY TE at our expense*. No obligation 
Write for details today 


*Open to responsible, rated bottlers. 


COLE PRODUCTS CORPORATION 
World's Lorgest Mandtacturer of tup Drink i] 


Executive Offices: 39 South LaSalle St., Chicago 3, Ill. Offices in all principal cities. 
In Canada: Cole Products Canada Ltd., Toronto. 
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THIS IS 


Frankly, we love it when someone tastes 
Frostie for the first time. They tell us, 
“Y'know, | used to drink a lot of root 
beer, but somehow the flavor hasn't 
been the same for years now, But, by 
golly ... this is it!" Yes... as Frostie 
hits one new market after another, bot- 
tlers discover that their customers go 
for that long-lost flavor. And Frostie 
bottlers are cashing in on that rich, 
a hearty, refreshing Frostie taste. 
= We're not so old, but 
? we're growing fast 
i, There are quite a few 
exclusive territories still 
open (maybe yours) 
4 Without either of us 
obligating ourselves, 
j let's talk it over. Get in 
touch with us... today! 


A SINGLE 
SIP SELLS! 


2 FULL 
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RKO Merchandises 
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PF to the theme Happy Homes Have Nesbitt’s.’ ‘ 
‘ Just how usetul is the ‘ 
frosting unit now being 
Detrosting Attachments : 
employed by some bottlers 
; . n vendors? One plant u 
ny this equipment is Pepsi-Cola Bottlers of St. Lou 2 
ind secretary W. E. Whitcraft ists a! iffirma 
tive ote for the attachment mur pit : 
past vears 
to defrost 
nated rie 
Whiteraft 
defrosting 
have 
abit 
lepartment 
the de-frost-it attachment 
| 
incorporated a standard 
equipment Coe oole! produced by the 
Westinghouse Elect! I Springfield, Mass ; 
There’s no hard and tast 
Sohio Policy Flexible “3 
cooler used in the company 
Operatm service tations 
|| if the Standard Oil Co. of Ohio (AHR). Some out 
ets have 1-flavor units and others selective models 
fepending primarily on publhe demand in a giver 
3 region. Marsh of the company’s Sales Depart 
ment told the “Cooler Corner”: “Sohio has no specif 
policy in regard to single brand soft drink vending 
ey machines or multiple brand. We have bot our 
tat ind determine the selection largely by the 
expressions of our trade in the particular area 
= 7 Beverages, Inc., Cleveland 
Se 8-Oz. Cup Drink 
as bee ising a nickel 
_eont © . ip vendors. Firm is a proponent of the dual flavor 
> machine, employing Lyon Industries (N. Y.) equi 
TASTY ¢ ’ = ment to feature Pepsi and alternate &-oz. selections 
a o~ yo . 
5 Most of Beverages, Inc. cup equipment can be tound 
sa popular buy 
| 
@ Some interesting View 
points on cup vending cat i 
article co! 
Youll, = ession head of the THe chain, in “ or 
tio ture trade journal. He notes that “in the 
love iT! RKO circuit, we ® automatic vending machine 
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‘ rm u 
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eak t t t so that they 

e theatre. M 

leaf 

‘ must e hien wre 
‘ ‘ yon hime tor theatres 
, , the theatre i the mount of 
he location must be 
j hecked refu Some irye theatres 
re us rdore na ttery ol 
their extk ende ime RKO 
} rmer months, Mr. Koken suggests 
} tn } | ‘ " ! since they re 
' tive nd clear ING it conducive 
bette ile mere} ising retreshing 
k H elieves that yh y Is important, and 
erve etime spot ht w enhance the 

| ittract ittentior t 
( es M Koke The cal tastes of the publi 
must ‘ 1 tuke ‘ sideratye is cel 
a wa it re ‘best sellers none part of the 
j ) re ‘y seller ! nother sectio The same 

es t fferent neighborhood the ime cits 
Cu ‘ non t RKO house ire now geared to 

How important 1 i t 


Eyecatcher Dark: tention-getter in attracting 
Sales Off patronage to a vendor lo 


ited “off” the site’s traffic 

tter! \ t rtr the ime droj nowt 

n t Southern hospital is a 

t 1) to floor space requirements, tl endo 

\ posit that custome! vere ob to walt 

( 75 ft it of their way to purchase drink, and 

is placed toy ne macnine is al 

ve tche \fter almost a years operation, howevel! 

the hospita iperintendent decided that this device 

fied ind asked that it | liscontinued 

Resu Maret le dime drink April (with 
ff) 1,234 me rink 

Despite the fact that single 

Pricing For Profit drink competitive machines 


& Volume vend at a nickel, Charles 


We te who head the 

( Bottling: t, Mich., reports that 
‘ pment in the mit oO} yenerates 

nore volume. D ( Dry Ginger Ale, H 
these init ire itior ned the remainder 
it rent In this industrial region, bottler Weir 
j ithet oat ling te ind 
t t H t t 


Mopern TIME ano COST SAVERS 


BUILT BY... 


GRAVITY & POWER 


CONVEYORS 


Rell to Leveten 


LOADING — UNLOADING 
E-X-T-E-N-D-0-V-E-Y-0-R 


This compact, mobile, easily maneuver- 
able power-belt conveyor want extends to 
46 tt. on eather direction and retacts to 
9 10 Reaches cars, trucks 
trailers. Handles boxes, bags, bundles 

cartons, crates, cases weighing 


up to 180 Ibs. Available in Roll Awey 
two models 1 way stretch 
and 2 way stretch and 4 

“g sizes. Write tor Extendoveyor 


Bulletin—address Dept NB-X2 
STANDARD CONVEYOR COMPANY 


General Offices: North St. Pow! 9. Minn, 
Sales and Service im Principal Cities 


A 5-YEAR _ 
WARRANTY 


carried on the hermetically 
sealed, permonently oiled 
compressors used in 


BEV-FOOD Combi 
e nation & case bever 


ft. food refrigerator 


ne yo" 
P we ov' v4 
' 1 
‘ ° 
\ 


MFG. CORP. 


Quality Products for Over a Quarter Century 
1125 Kibby St Lime, Ohio, U.S.A 
Please send literature and prices on 
Bev Cooler Bev Master Bev Food 


STREET 
CITY & STATE 
TRADEMARK REG U PAT OFF 


Intend & Operate 3 
’ 
trast = 
is 
ou 
| 
= 
‘ge — 
ER? 
C yes’ 
rt 
NAM 
FIRM 
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ROCKWAY GLASS 


3 Py 
WHEN ONLY rH : 
: 
| NO J S 
2 
Great works of literature are best presented between 
cover reated by masters in the art of book-binding 
; ° . ‘ @ Care and skill that has been used in creating fine products 
} deserving the best in packaging is your most logical 
reason for ng fir juality Brockway glass containers 
manufactured by the Brockway Glass Company, makers 
of fir tv giass containers exclusively, sinc 1407. 
—. 
RESCRIPTION CAL ROPRIFTARY © BEER © CARE NATED BEVER OR FOOD 
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1947-8, when this higher 
price first went into effect in profit-conscious amuse 
ment locales, such as movie houses, the rate was 
pegyed at 50 or a 5 cent payment to the location on 


every dime drink dispensed. In the face of current 


costs, efforts to re-scale the rate on 1l0c cup beverages 


o provide the machine owner with a more equitable 


shure of the gross) has resulted in a 37' schedule 
coming into effect in some East Coast theatres. This 
commission is based on an adherence to the 25 level 
on the nickel drink, with the jump to 50 restricted 
to the second nickel of a 10c price, working out to a 


; cents payment 


Where a large number of 
certain Navy and Marine 
Corps installations, such as 
supply depots, magazines, et the sites cun prove to 
be volume producing soft drink vendor low ales Since 
these emplovees cannot patronize servicemen'’s Ex 
change Ship's Stores) outlets. The operation of suc h 
equipment is authorized under the general category of 


tood services, Which function through the medium ot 


Cafeteria Association set up by the Commanding 
Officer of the activity in accordance with Navy Civilian 
Personnel Instructions. As explained to the “Coolet 
Corner” by a spokesman for the Navy's Office of Indus 


trial Relations: “Profits derived from food services 


FRAMED” FOR VENDING 


Protecting the equipment from passing trucks, etc. on 
the work floor of a heavy industry pliant. metal frame- 
work sets off a vending area for this Vendo (Kansas 
City) V-83 coin cooler, changer. and bottle rack for 
“empties”. 
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MAINTENANCE MEANS SALES 

Since coin changers build vendor volume. preventa 
tive maintenance is a “must”. At the plant of the Dr 
Pepper Bottling Co. of Wichita Falls. Tex.. Jim Field 
parent company representative. and bottler J. M. Elliot! 
inspect a batch of National Rejector (St. Louis) units 
which have been readied for coin cooler use 


and associated items (vendors) are used primarily for 
improving these services, and secondarily for such 
Welfare and recreation as will benefit the employees 
The installation and use of vending machines in Naval 
activities for civilian use is left to the diseretion of 
local management. Bottlers who have such sites in their 
territories would do well to check into this potential 
For example, the Stoner Beverage Co. of Harrisburg 
Pa. supplies 7-Up for machines at the Mechanicsburg 
Pa. Naval Supply Depot 


“We find that any location, 
good for vendors, Suys 
KE. T. Wright, president of 
the Dr. Pepper Bottling Co. of Lakeland, Fla., and he 
observes that the type of business doesn’t matter too 
much. However, bottler Wright notes that gas station 
locales can produce extra volume when a coin cooler 


is “placed on the outside of a building so that it 
be 


can 
seen.” This plant has been using 
Ideal (Bloomington, II! 


all three sizes of 
dispense rs to vend its varied 


line. Most of the vendors feature Dr Pepper 


Nu Grape, and Sun Crest Orange, but a few also offers 


patrons Delaware Punch, root beer, and strawberry 


depending on the public’s preferences in a particular 
outlet. Now that a 96 cent per case wholesale price is 


in effect, Mr. Wright reports that his firm has beer 


converting coin mechanisms on its machines over to a 
new 6 cent level ‘; 1 t 


Hay ing handled picnic 

coolers since 1945, the 
Pushing Picnic Coolers ' 

Seven-Uy 

Western 

land, Mich., rates the portable units 


fottling Co. of 
Mic higan, Hol 


“consistent good- 


33 


the coir er rental of lOc per case prevailing im this | 
territor fr fital bit that mite ?it nal } 
erritory profitable na omype ive 4 qe’ 
tions keep this low rate in effect 
5 ~ a 
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CUP MACHINES 
COVER CONVAIR 


Some 55 multi-flavor Spa 

carb (Stamford. Conn up 

machines make soft drinks 

available throughout the 

huge Ft. Worth plant of the 

Consolidcted Vultee Aijr 

craft Corp. Here secretaries 

take ning out for a thirst Price Spurs Activity 
quencher in the adminis 

tration building 


CROWNS ) for the bottled 
As You Need Them! beverage Industry 
When You Need Them! for Over 25 Years 


and See 
BEVERAGE COOLERS 


- W auikoio coolers 


have hel; 


3 ell 


lars wortt 
beverage 
past 25 yea 
They w 
Need specia 
Stock designs? Just cal 


manufacture metal SCREW CAPS 


Model 1400-WD-2 ELECTRIC 


Penn Cork & Closures, Inc. $.«§S. Propucts, INc. 
tvergreen $4416 Bane 8 Mamhatian Ave AY P. Oo. BOX 1047 * LIMA, OHIO 
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‘ rt | market era th ul ! no price and the 
Re e, Ky.) A-l and A-2 f the pu to accept our product at 6e, w 
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ther Jim Brook We have i thousands of Bloomingt I to vend it ne of 7-Up, Dr. Peppe 
ttle ride and imphiet hut is City Ml ( mie eports that he na 
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New Tru-Ade Vendor 


Vendor Co Chicago 


bottiers by the 
Featuring a sim 
ini employs but o moy 

iutomatic model, actuated by 
ooler vends 100) bot 
the machine occupies but 4 sq. ft. of floor space 
Designated as the Universal UV-101, it’s equipped 
while re 


Nash 


Kelvinator. Initial shipments of the vendors, finished 


with a National Rejectors coin mechanism, 
components are manufactured by 


e company’s vellow and red colors, were recently 


Cole Products Cory Chi 


Cayo will hold an annual 


In The Vending Chute 


meeting tor operators ot 
ts ColeSpa cup vendors 1! 


fully insulated, automanc boiler featuring 


submerged 


large 
tubes assure a low up-keep cost and long Ife Write: 


talog for complete informatior 


KISCO BOILER & ENGINEERING CO. 


2414 DEKALB ST., ST. LOUIS 4, MO. 
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UNIVERSAL FOR 
TRU-ADE 


True-Ade's vendor pro 
gram is being built 
around this new coin 
cooler. manufactured by 
Vendor 
Single 


the Universal 
Co. (Chicago) 
drink machine is semi 
automatic. vending 100 
bottles and pre-cooling 
48 more 


with the Nath Automati 
NAMA) show at the 
14-17 New management of the Dr 


Kansas City Mo.. 


Merchandising Asst 


House, Sept 


Palme 


Pepper Bottling Co planning at 


“extensive 


vendor placement program for that tert 


tory Confection Cabinet, concessionaire firm, put 
ting out 4-flavor cup vendors of its own design i i 
Michigan and New Jersey movie houses Neshbitt's i 
gottling Co has spotted over 100) selective Ideal ' 4 
Bloomington, Il.) coin coolers in the Barre, Vt. terri 
tory. Bottlers G. and J. Bertolini report that Nesbitt’s : 
is the machines’ top-selling brand Right Spacarb 
Stamford, Conn.) multi-flavor cup machines are being ' 
ised in the Philadelphia, Pa. post. office 


PACKAGED 


To Consumers we say, 

“Try it by the bottle, 

and you'll want it by 

the case." .. . To You we say, "As our presently 
operating SUN SPOT Bottlers 
. . . Their answer is Our 
success!" 


pearance of 


and 10 heotthes 


For complete details regarding Franchise, — 
write 


SUN SPOT COMPANY OF AMERICA 


1520 RIDGELY STREET, BALTIMORE 30, MD. 


tions, Mr. Comer has found practically no drop u 

n itlets which already house rival exclusive 

ers. he has been insta y single-drink 2 
ind 4 seo SelectiVends d converting” them t 
centering of i new single 

fi made to 17 pilot Tru-Ade plants 

PERFECTLY 
of TL | 
{ 
i q 
. | 

CABINET 

Kisco’s “"3-Way Heat Trave important economy 


your ater supply ts different? 
..- Cheese a Diamond Engineered Cleaning Compound 
to get absolutely clean bottles at lowest cost 


llere are the tacts bottle washin compounds 
brew thes beer se lected 


YOUR EQUIPMENT MANUFACTURER 


KNOWS WHAT CLE 
ANERS W 
YOU BEST RESULTS . . . 


All waters are different different from me city. to 
wnother, from: one te 
Different waters demand different mm varye 
ing proportions 
= ORDER DIAMOND 
Only with en compounds can you he CH 
certain of getting ab clean bottles at lowest cost EMICALS AND 
TECHNICAL SERVICE 


That's whe line of cleaners tor heottle washing and 


eneral sanitation more (han 20 different cleaners from your nearest 
Thats why Serviceman analyses your DIAMOND 
water allows for os onal vanities and ores ommends the 


sal 
aners be wthe best ces «ults at lowest cost. es office 


Call your equipment manutaeturet bhis repre sentative and 


your Serviecmian pres scribe for your 
water conditians You'll save money on cleaners ane 


oaker marmtenanes 


A 
DIAMOND 

DIAMOND DAIRY CLEANERS ( 
DIAMOND ALKALI 14, OHIO CHEMICALS 
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When you buy coolers— whether it’s 1 or 100—be sure 
to get the program that offers most. Be sure to get — 


@ Time-proved financing! @ Nation-wide sales and service assistance! m 
@ Coast-to-coast distribution! @ 5-year warranty! @ Wet or dry operating coolers —and a 
@ Cabinet completely engineered and built by one manufacturer! 
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Trying For Top Quality 
Is Good Business 


The best possible soft drink not only gets and holds 
customers, but costs no more to produce in the long 


run than a poor quality beverage. 


by P. X. HOYNAK, Sales Manager, Refined Syrups & Sugars, Inc. 
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Pla s the factor of greatest f your product is not the best there 
taste is the dis is as to flavor, which as above stated 
e characteristic of a product s vour last chance to convince the 
Nh appeals to the inherent selec customer what justification have 
sumer. Appearance vou for spending money on all of 
t, of t ‘ the other factor Ived in putting 
! i product o the market If the 
i t e al flavor s not quite right you are 
the work and expense yoing to have a lukewarm customer 
e to pertect reyardless of cost palatability eve 

ind se vour product is lost. Very ippeal or anything else 
' idy ntl t Merely to buy the best available 
keep all of these fac flavoring ingredients is not by any 
rs in their proper balance Most means the complete answer to taste 
esult from over-emphasis appeal. Of equal importance is the 
of these factors to the detri quality or character of the other 
ment of the others—usually over ingredients that you incorporate 
mphasis of cost. The manufactur with the flavoring materials In 
I ma i i satisfac other words, it is useless and waste 
, lume of business although ful to spe nda great deal of money 
Ss tne lowest isually for the best flavor and add other 
s the excuse that he wes me ingredients that mask or spoil the 


customer the consumer likes and 


s acquainted witl 

Sugar pure sucrose or wher 
hydrolized, invert sugar, are pro 
vided more abundantly by nature i 
fruits than any of the other sugar 
So when dealing with fruit flavor 
vou must take into consideratior 
that we cultivated our taste of fruit 
flavors from eating fruit. We are 
suspect, then, that these sug 
ars are definitely more native thar 
other type of sugars for sweetening 
fruit flavored products 

While sucrose and invert sugar 
may be most ideal for fruit flavors 


it may we ll be that these sugars may 


be most suitable for sweetening 


many other products 


All Ingredients Affect Flavor 


There are a great many products 


Business ? ? ? 


CAN YOU AFFORD 


@ What Are Lemon-Lime Sales in Your Territory Today ? ? ? 

@ What Do You Think of the Potential Two, Three, Five Years From Now??? 
@ Where Will This Increased Business Come from ? ? ? 

@ What Franchise Would Best Equip You to Get A Substantial Share of This 


YOUR TERRITORY MAY BE OPEN, FOR DETAILS WRITE, WIRE, PHONE 


B-1 BEVERAGE CO. 2301 HAMPTON AVE. ST. LOUIS, MO.—Phone: Mission 1860 
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SECOND Appearance to satisfy have the money to spend for sales verv fine flavor which you have s« eee 
the « effort including advertising, but 9 carefully obtained and used ‘ . 
¢ THIRD Texture t please the times out of 10, failure is due to the If vou agree that flavor is of ‘4 
t deficiency of his product in its ap greatest importance ther vou ie 
, OURTH Purchase price to the peal to the taste, eve and palate of should at ise a carbohvdrate tr * 
imet the consume! vour product if it may in any way cole 
j To draw the picture another way, tend to mask the flavor that your Se 
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enterprises crop 


y shortage periods 


Re member that you 
contributi 
r compal 
permit 
table mat 


roducts 
mark of quality 


and suitable mate 


make good products 


iccess of vour 


f raw materials 
is vulnerable 
less vou save 


you're out of busi 


Shattering Sales Records! 
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When y 
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nsumet 


js! Others have 
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any 
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MODEL A? 


q moves 


Na ! days or 60) da afte the ompany's growth. Or the contrar’s 
that if product made”? It is well Know! t retards progress 
that the n de tte fla “4 are Certain segments of every indus 
not kyr at t harge hauracter trv will try to make quick profits hy 
Trea ne SUC FOSE ised as the elling off-grade or salvaged prod 
veetener Hard andy nd other its at whatever price the market 
| n tvpes of for instance, wher will bear These are one shot opera 
; ma ‘ ed to the atmosphere for a tors and their business lives are 
derable length of time tre short Suh 
j quently ‘ texture ima more only dut 
fina frequently lose flavor. It is inter mak 
+} ‘ out y note that many people wel 
nave observed that candies made f our 
! eries | ‘ from pure icrose and invert sugal st raw 
t lose their original character mil rials 
; | } ever t flavor while comparable al to be compounded F 
nt 4 made with high percentages tended to have the 
rexpre evelop off-taste rus 
Poor quality at a lower price lf the s Usiness is 
eldor onducive to greate! iles dependent ot n the pur 
e Usua the reverse is true the chase price ae 
that the pub pay more for satista business life 48 
t bye t its max the t? igh vou sell canned business vou 
nt ‘ ler it bear \ ire selling satistactior ind eventually 
! he qualit ! Your success or failure is dependent ness 
‘ bu the things ou make Poot buys satisfactior ; 
j 
sore sales recor 
a 
tiegest sales lume in history table « lers when 
they go motoring, business! For deta 
rump ene Cot 
refrigerator 
| write Progress Re eville } 
i 
| st. 19 / 
j 
your 
\ 
af 
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_ home the more you sell. When 
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_ The more bottles you get into the 


the housewife is shopping she can 
pick up 12 bottles instead of six — 
if you use Gaylord’s convenient 
multiple-trip carrier. 


Made of water-resistant solid 

fibre (pioneered by Gaylord 

for beer cases) these carriers 
stack and handle perfectly. What's 
more you load more units per truck. 


Right now investigate these 
compact display packs — they 
will step up your 12-bottle sales 
because women like them. 


WEIGHS ABOUT % AS MUCH— 
COSTS ABOUT “% AS MUCH 


CALL THE 


Sales 
Office 
Nearest 
You 


AMERICA’s 
12 BOTTLE CARRIER 


CORRUGATED AND SOLID FIBRE BOXES @ FOLDING CARTONS @ KRAFT GROCERY BAGS AND SACKS @ KRAFT PAPER AND SPECIALTIES 


GAYLORD CONTAINER CORPORATION 
SAINT LOUIS 
New York © Chicago * San Francisco * Atlanta * New Orleans © Jersey City + Seattle 
Indianapolis * Houston Los Angeles * Oakland * Minneapolis Detroit * Columbus 
Fort Worth Tampa « Dollas Cincinncti * Des Moines Oklahoma City Portland 
Greenville * St. Lovis * Son Antonio * Memphis * Kansas City * Bogalusa + Chattanooga 
Milwaukee * Weslaco * New Haven « Amarillo * Appleton * Hickory * Greensboro * Sumter 
Jackson * Miami * Omaha « Mobile «+ Philadelphia « Little Rock + Charlotte + Cleveland 


| FOR HER = 
FO PICK UP 12 BOTTLES > 
x 
- as 
al 
bd 5 ¥ 
~ 
: 
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Pick up lagging fall-winter volume with the Ginger Ales 
that build your sales! 


Virginia Dare Ginger Ale No. 100 (the franchise Ginger Ale) is 4 vintage 
product, aged and blended for uniformly fine flavor alive with real 
Jamaica Ginger! Virginia Dare Ginger Ale No. 88 . is @ 4 o2. product with 
a bit of bite that builds business. Or consult your Virginia Dare representative 
for other Ginger Ales Golden, Hot or Dry. Virginia Dare 19th Hole Club 


Soda too can pick up extra home and tavern trade for fall! 


IRGIN EXTRACT CO.., Inc. 


Bush Terminal Building No.10 Brooklyn 32, New York 
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Loss-Leading 
in Texas... 


lealers the 


retailers 


sometimes reject the | fit in favor of using carbor 


ated beverages as loss leaders Perhay ne ywwhere 


this more true than in certain Texas markets, where 


chain and independent supermarkets alike regularly 
fer (and advertise) top-name beverages at bargain 
basement prices. On occasion, Coca-Cola and other 


n brands have been retailed for as low 


le per bottle. Some of the soft drink “specials” 


that 


have recently been advertised by food stores in Fort 


Worth and Brownwood, Tex., are shown on this page 


@ Mission Orange 
@ Strawberry ° 
@ Root Beer 
@ Coca Cola 
@ Dr. Pepper 
Case C 
Of 
24 
Deposit Extra 
Root Beer 200 
° 2-Oz. 
32-Oz. : 
Grape Soda Cragmont Bottles 26c 
Tom Collins 32. 26¢ 
Sparklin 32-Oz. 
Water Bottles 256 
32-Or. 
inger Ale Cragmont 2 Bottles 26c 


“BEVERAGES 


c Canada Dry, Assorted Flavors 


28-02. 
Plus Deposit for 
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COCA 
COLA 
| 
Plus Dep. 
Hu ttle 1e to promote to « 
high profit margins of bottled soft drinks, e 
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CROWN MYSTERY 


THE CASE OF 


AS SOLVED By BOND RESEARCH 


( 1a Should have been full of Life and bounce 


Laboratory Samunation and 
when the crown was flipped off the 


actual bottling tests 
contirnmed the 


missing, Certainly 


kid 


mans opinion that the cork 


it Was no prod dried out excessively 


liners had They no longer had 
the for a perfect seal Revision 


Practices comple tely solved the 


Necessary 


ot stor we 


= 


problem 

Bond people relish problems of all kinds and de 
be they tiny or industry-wide. It doesn't 
they concern filling 
other operation, Our hig 


Matter whether 


, Sealing or any 


hly trained s¢ lentists, engi 
ind technicians know how to 
ist. And behind Bone 


go after the an 
( Mpany with its 

ttt 


I stands Contin ntal Car 
Rreat research 


and manufac turing 

Cs, su 

{ 


ire supply of raw materials and repu 


ver 
‘oni 
\ 


i 


oron-tine delivers 


Wi mphasizing that Bond gives the be st in 
SCT Vice well as the 


Crowns. Won't you give 
‘SH CHANCE LO prove it soon 
He borele pected the crown Which were sey I 
Yer ! d had been 
net wt tl rip 


isa ated cui TT), CROWN CORK CO. 
New York New York Los Angeles , Colif 
The Bond Miswer in the bottlers Wilmington . De! ‘ San Francisco, Colif 
mt. in f crowns that failed had been ows 
| 
ne Within six fees Of a boiler vith > wall on MANUFACTURING 
! Latur between thy Crowns and the heat Homestead, Los Angeles . Colif 
New Orleons Wisconsin 
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Coke, 7-Lp. Pepsi Lead In 


Popularity, Hlinois Survey Shows 


\ st-released bra prefer 

hat ¢ ( » ia the 
! ! c? t ‘ 

pu 

\ ivel the fan 
es 2 roa miurket ts ‘ { 
Chicago indicated this preference 


i-Up, the second most popular 
ft drink in the markets studied 
has a consumer preference stand 


y of 3 , While Pepsi Cola is 


e next leading brand with 24.6 


consumer preference 

Percentage ol families buvings 
soft drinks for home use varied 
trom a high of 88.0°) in Kankakee 
to a low of 53.0 in Monmouth 


Copies of the survey coveriny 
soft drinks may be secured by in 
terested bottlers by writing to 
Illinois Daily Newspaper Markets, 
Inc 605 East Capitol Avenue 


Springfield, Illinois 


Men Still Chief Beer Drinkers, 
New Survey Shows 
Up-to-date data on beer drinkit 
habits and beer consumption are 
ained in a “Beer Report” re 
ently published by “True” maya 
ne. The report, based on informa 
tion compiled by such sources as the 
Research Co. of America and the 
S. Brewers Foundation, dis 
ioses 
l Mer drink much more Deer 
thun women. They consume three 
fourths of all beer produced, and 
drink it more frequently 
2. Men most always (in &6 ot 
the cases) dictate the brand of beer 
purchased 
Income has little influence on 


9 


t tion of the 


consumptl 


top-income families drink beer, as 


compared with 54.9°) of the lowest 


Harold Vogel 

Harold Vogel, owner-manager of 
the Best Brand 
New Je rsev, died July 9 of 


t attack. He was 45 


Fords 


Continuing its franchise ex 
pansion. Nesbitts recently 
invaded the second largest 
U.S. market — Chicago. Ill. 
Here. John T. Hunsaker 
center. vice-president of the 
parent company. maps in 
troductory advertising plans 
with Frank and William 
Heatley. co-operators of the 
Nesbitt's Bottling Co. of 
Chicago. 


i 
The Chicago Nesbitt's plant is well-equipped with ample production 3 
and distribution facilities. Shown is the firm's 60-spout Liquid line in 
operation. Not shown is another 32-spout line used in the peak season. 


Fork-lift trucks speed materials handling in the plant. Above, a Towmotor 
unit is shown in action in the full storage area. 


te 
3. 
ny beer today than ten vears ayo — - 
- 
4 
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Mass Displays 
Boost Summer Sales... 


Watch your beverage sales 
climb when you get displays Party 


up where food store shop- 
pers can't miss them. 


Many brands of soft drinks are represented in this mass display 
featured in the Park View Supermarket, Collingswood. N. J. This store 
maintains a mass beverage display in a high-traffic location the year 
round, but enlarges it with the advent of hot weather. 


y 


Seven-Up operation in Des Moines recently erected this huge mass 
display (with emphasis on the 24-bottle Family Pack) in Dahl's new 
supermarket in Des Moines—said to be one of the most modern food 
stores in the country. To the left of this display (not shown) is a 
packaged ice cream chest that ties-in with current advertising on the 
Seven-Up Float (ice cream with 7-Up) 
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wPany 
BoTTLING COM 


caro 
san 


vor 


Read What 
B. F. FLEMING 
of San Diego 


cneir washerte 


me eve eos for expanding ar pottling 

etal 

facilities, ertainly 


yout, 


very truly 


cam LTD. 

1 

Piesing 


asst. Production — Heating 


UNIT! 


Save With An Evans Unit! 


Evans Units are in daily operation in thousands of bottling plants, heat- 
ing all make and capacity washers. The Evans Unit heats bottle washer 
solution faster, better and at less cost than any other heating equipment. 


Get the facts today! 
Mail This Coupon 


G. C. EVANS SALES COMPANY 
LITTLE ROCK, ARKANSAS 


Without obligation on my part: Mail literature or Have an 
Evans representative call on me in the near future. 


Make and Size Number of 
Of Washer Compartments 
NAME 

ADDRESS 


This revolutionary solution heating 
unit burns gas. Holds temperatures 
automatically; just light it and for- 
get it. There is a size for every need, 


G.C. EVANS CO. 


_ FACTORY AND SALES OFFICE, LITTLE ROCK, ARKANSAS : 
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CORRECT! 


VALGHAN MFG. CO. 
lergest Manufacturer 
f Cen ond Bottle Openers 


3211 Carroll Ave, Chicago 24 


A F QUALITY ANCE favice 


Wise buyer 


upor 


aughan 


s alwoys insist 


quality. That is why 


leading soft drink 
bottlers everywhere choose 


Vaughan bottle openers 


mice SUGAR-FREE GINGER ALE is the 


1 newest product developed by Kirsch 
Beverages. Inc.. Brooklyn. N.Y., for 


yh te the weight conscious public. Made 


with Sucaryl. an artificial sweetener 

that leaves no after-taste. No-Cal re 

tails at 2 no-deposit (16-oz.) bottles 

‘ for 29 cents. A three color counter dis 
; play highlights the non-fattening ap 


hen peal of this new drink 


Pre-Tested Among Consumers 


wy tests at Kirsch du! 


the TACKER it Pays to Use! 


TIME! A sign up with Hansen is a speed-up 


/ SAVES / n sign and other pc nt-of-sale tacking and in 


reased sales. Every Bottler should supply his 


2\ sales. sales promotion men and drivers with Hansen 
3} One-hand operation speeds up indoor and outdoor 


tacking 

STEPS! Self-contained, holding scores of tack-pointed 
staples—easy to ref when empty—Hansen is easily 
portable and goes to the job. No back-tracking for 
refills, as Hansen Vest-Kit keeps staples within easy 


reach 
MATERIALS! Balanced design, accurate driving 
sures economical, e ent use of ' 
sll materials—without waste Si REQUEST 
36 DIFFERENT MODELS [x sooxcer 
80 STAPLE SIZES SY 


A.L-HANSEN MFG.CO. 


5056 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS 
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4 NON FATTENING 
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FIREPOLISHED 


LIPS 


PYROGLAZE 
LABEL 


WEDGE-SHAPED 
SIDEWALLS 


SOLID BASE 
AND WALL 


THATCHER 


MANUFACTURING COMPANY, INC., 


Factories ELMIRA, N.Y 
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Hang on to 


STREATOR, ILL 


Elmira, N. Y. 


LAWRENCEBURG, IND Representatives in Principal Cities 


with WEDG-WALL Beverage Bottles 


Look for more sales now that grocers are pushing soft 
drinks the whole year ‘round, But hold on to the profit 
these extra sales produce by using an economical bottle! 
Choose Thatcher WEDG-WALLS — the bottles that give 
extra trippage and help you hold bottling costs down. 
Here's why WEDG-WALLS are able to stand rough treat- 
ment inside your plant and out: 


EXCLUSIVE WEDG-WALL DESIGN 

Thatcher's wedge-shaped sidewall gives WEDG-WALLS 
greater strength — reinforces thot area of the bottle re- 
ceiving the greatest abuse. 


SOLID BASE & WALL 

These are molded together to form one sturdy unit and 
insure a better balanced bottle. Glass in the WEDG- 
WALL heel is uniformly distributed with none of the heel 
taps found in some beverage bottles indicating thin, 
weak sides. 


PERFECT SEALING SURFACE 

No sharp seams to chip or cut closures, no uneven lips 
to cause carbonation loss — because WEDG-WALLS 
have Thatcher's famous ''Fire-Polished Finish”. 


Call in your Thatcher representative and get all the facts 
on this better beverage bottle. Or, if you prefer, write, 
wire or phone Thatcher Glass direct. 
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nis 
New 


retained 


York City, pub 
counselors 
product and exploit 


food columns as well as 


them 


\ heavy advertising campatigt vomen's programs on radio 


derway informs the publi ideo 


that non-fattening suyar-free Phe product is shipped in nested 


Villable orrugated cartons which contatr 


26) 16-ounce bottles to the 


If-impose weight re panels of paper cartons are im 


Morri Kirsct corpor " trictions rather than to those med printed for use as self-selling floor 


lent of Kirsch Beverage ! cally prescribed to dietary limita displays Window streamers, color 
ffort to expand ! ile t tior Six metropolitan newspapers ful shelf strips and counter cards 
je market we de led t th a total circulation of more are also available free for store pro 


ch 


Beverages, Ine., plans te 


market area license its new drink to bottlers a 


ted i limited number of Six radio proyrams supplement the ther territories 


High Quality COOLERS 
...and get Extra ‘BID’ BUSINESS 
in SCHOOLS... INSTITUTIONS, Etc. 


ginger ale extract 


The public asks for it... 


because it is a better flavor 


BEVCO dry cooling 1s trouble free your 


sales and extra profits potential are high 


You get quicker filling... 


because it doesnt foam while bottling 


the lucrative institutional field with BEVC( 


The sealed refrigeration system cares a 


Carbonation lasts longer... 
because no insoluble flavoring oils 


disturb the gas 


year warranty Th neans top performance 


THEY FIT IN YOUR LINE 


BEV rolers always fit the need 
hey re quality throughout us 


Montreal contains sugar color 


you ca der at your 


CANADIAN TYPE—PRICED RIGHT 


stamm, Ine, 


CATALOGG | 3316-28 S BROADWAY - ST LOUIS 18 MO 329 CANAL STREET ae NEW YORK 13, NY 
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vil pa tial productior tores for idience reacti« Phe printed messages. The press and ; 
f No-Ca closed that the ibility to place No-Cal in stores * radio are also blanketing the large ; 
ete > yent that ordinarily do not carry the foreigr inguage groups in New 
‘ i for perfect product cot rewular Kirset ne of beverages York City. A subway car-card cam 
: ( imer teat lucted b ind the spontaneous sales response paign is slated for the late summe! 
thor it No-Cal without advertising t ind fall months. Groy Advertising 
! ed nit ed all official of the companys Ayvency New York City has 
the roduct fu team uhead on th planned and executed the No-Ca : 
fror iyar-macde j jue product. t period impair 
f 60 days, No-Cal ha kv-rocketed Kirsch also 
Part ljiatributior No-( te number one position our ex Release, Ine 
ilready been made in the New 
recipes for t 
rork City metropolitan area and Ad Drive Underway : 
thern New Jersev market (om 
tilerte eruye expected withit 
the next tew 
ne anawet yinver ale is now | 
mers wae are weignt conscious ; 
nt 
eveloy it soft drink thar 000.000 are being used on a motions 
th the greatest ble flavor regular schedule cover — the | 
ppeal The on-fatte Grater New | 
4 
\ 
» ption, stantess stee je and 
t of stainless inside and beaut 
tully enameled without Here is 
‘ SEND | 


For the Crowning Performance, be sure 
your beverage crowns have the extra 
protection of Mundet cork liners. . . 


processed from the world’s best cork. 


Mundet Cork Corporation, Crown Division, 
7101 Tonnelle Avenue, North Bergen, N. J. 


serves the World 
Crow 


COMPLET CROWN SERVICE 


MUNDET DISTRICT OFFICES 
“ATLANTA DALLAS 1 KANSAS CITY 7, MO. Louis 9 


st. 
339-41 Elizabeth Street, N.E. 1 Second Avenve 1428 St. Lovis Avenue 3176 Brannon Avenve 


*BOSTON DETROIT 21 *LOS ANGELES (Maywood) *SAN FRANCISCO 7 
57 Regent St. (No. Cambridge 40) 14401 Prairie Street 6116 Wolker Avenue 40 Brannon Street 


“HOUSTON 1 “NEW ORLEANS 16 ae 
3S E. Wacker Drive Commerce ond Palmer Streets 315-325 N. Front Street *in Canada: 
CINCINNATI 2 JACKSONVILLE 6, FLA. PHILADELPHIA 39 Mundet Cork & Insulation Lid. 
4277 West 4th Street 900 E. Boy 854 N. 48th Street Booth Avenve, Toronto 


“CROWNS CARRIED IN STOCK 
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Case Cleaner Saves Labor 
—And It Helps Sales, Too 


Right Close-up of case 
cleaner in New Haven 
Coke plant shows cases 


entering it. Below Com 1 

pact (19.4 sq. ft.) unit was ‘ 

everage ‘ easily incorporated into 


bottling line. It was simply 
tied in with air and elec 
195] the ( ( i Bott r trical service and hooked 
up with conveyor system. 


electrical ind The cause cleaner was actually 


vv the Coca-Cola Bottling Co 


Manufacturi 


ly Ket ol nteed ind outh rights however were recently 
Di 


ifacturing 


ker with empty clear ire the unit completely ait purchased by Standard-Knapp 


ture ee-thru plastic vision of Embhart Mar 


Portland Cont Standard 


THE 1952 MODEL 


BURNS FILLER 


with the Amazing new Volume Viewer. This 
new standard equipment, with many other 
late changes, makes it smoother in perform- 
ance; quieter in operation. 30 BOTTLES PER 
MINUTE and still the simplest filler for pro- 
ducing high quality Beverages. 


Manufactured by 
Burns Bottling Machine Works, Inc. 
BALTIMORE 18, MD. 
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2 
&§ Furthermore, the unit, whiet 
tallatior without a é 
WI the labor saving et floor, tied-in with _ 
he packer itself. Now tight. bt 
e cleaner, self-contamed It also has a trast Knapp, Which points out that. the 
| itels feet chute to catch the debris whiel init will handle partitioned cases 
‘ ‘ rporated vn out of the ise With irton carrier cases ran inter 
| ited 
exint bottling the back permitting entry te mingling of bot! s now making 
t the hopper t available to the entire trade 
it 
$2 


“CONDUCTED BY CAPPER'S FARMER AND PUBLISHED © 
‘MID-CONTINENT BOTTLER, BOTTLING INDUSTRY, 
NATIONAL BOTTLER'’S GAZETTE AND 

MERICAN CARBONATOR AND BOTTLER 


ae 


ROOT BEER 1S THE NUMBER TWO DRINK 
IN POPULARITY on same survey) 


Sean’ 4s Quote from March, 1951, issue of Mid-Continent Bottler Mogazine DAD'S and _ ore the two big brands of &§ 
aeae’ 46a root beer in this study, according to the answers to. ‘What brand of bottled root beer do you serve of home?’ i 
wag 
= BRAND SERVED PERCENT 
j 
2nd brand 21.1 
way 3rd brand 8.1 

5th brand 1.7 
abe 
7th brand 1.1 
BL 


sae” 
ner 


“This report is based upon a study made among Capper'’s Farmer sub 
scribers. Copper's Farmer is one of America’s leading rural publications 
with a circulation of 1,328,942, concentrated in 15 Midwestern stotes 


~ 
‘8a’ 


THERE MAY BEA DAD'S 
FRANCHISE AVAILABLE IN. =" 


we d 

aa YOUR MARKET! + 

Write, wire or phone 

Ses 

="" DAD’S ROOT BEER CO. 55; 

2800 North Talman Avenue 

Ht CHICAGO, ILLINOIS 
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of service in the beverage indus 
97-Year-Old Plant 


try, had its inception before the 


Civil War Started back in 1855 
Baden has 


ved several depressions and 


Germany, it 


Wars 


records show 


that 


many a rider refreshed himself 


with Fuelling Beverages after 
completing the overland route of 


the fabulous Pony Express from 


St. Joseph, Missouri, to Sacramen 
to, California, in the early Sixties 
After the Civil War, Mr. Andri 


ano’s son, Jose ph 


returned from 


service to take over the manage 
ment of the business. He formed 
a partnership with Louis Fuelling 
and sold him complete control in 
1871 


Harry 


\ 
dent learned the business from 
H. A. Miller. president of Louis Fuelling & Sons, 97 year-old bottling the 
operation in St. Joseph. Missouri, is shown signing the B-1 franchise 


Miller, present Presi 


ground up and has been with 


the company since 1913 A for 
Standing behind him is Kenneth Miller, sales manager. To the right 


J. F. Harris, standing. Secretary-Treasurer of the company, and G. R 
State Bottlers Association, Mr 
Fitzgerald of the Bl Beverage Company. St. Louis. looks on. Louis 


mer President of the Missouri 


Fuelling & Sons is probably the oldest continuous operating bottling Miller is highly respected in the 
company in the United States, having been established in 1855 


industry 
In 1941 he represented — the 
\.B.C.B in successful efforts to 


put down a Federal Tax of le per 
LLING AND SON ind distributing Dr. Pepy | 


pper and bottle that was under serious con 


sideration at that time 


et e the 1 Country Club Beer for the M kK Throughout the St. Jose ph area 
t erat { Goetz Brewing Co. of St. Joseph Louis Fuelling & Sons has earned 
t intoin the United has added the B-1 franchise to its i really excellent) reputation —a 


ise, a me company offi reputation that has been recog 


i put it “we t have rowiny nized for three yenerations and 


irned by 97 years of continuous 
effort dedicated to highest quality 


pl rcentury ind rapid, courteous service 


NIAGARA BOTTLE WASHER... 


“Custombilt” . can handle any size bot- 


th m 4 ounce to § sation’ Widely used by bottling 


food companres mineral water fruit yurce 
bleach and wine bottlers 


© Available in several capacities and sizes. 
bapertlh designed and engineered No jets to cleg. solution 
renovator filters solution water every few minutes and dis 


charges contamination Iwo compartment makes its own 


rinse pressure; saves water, Completely welded, no castings, no breakage 


© Write for complete details. 


ae BOTTLE WASHER MFG. CO. 


225-27 FIRST STREET - TOLEDO 5, OHIO 
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Vhs nicl F the past The plant, which in just three 
| 
. — - 
& 
*. 6 


surface of a Liberty FLAME- 
_ POLISH Beverage Glass Bottle 


Wi 


FLAME - POLISH” 


NIN ANS 


WITH LUSTRO-COLOR/ 


THE DISPLAY CONTAINER WITH BETTER RETURNS 


Glass 
SAPULPA, OKLAHOMA 


result in RETURNABLE gloss 
‘= 


S 


A PAPER MILLS 
9 135 So. LaSalle St., CHICAGO 3, ILL. 


PAPER MILLS ®© CARTON PLANTS © MORRIS, ILL.— MELROSE PARK, ILL.— MARION, IND. 
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‘4 Does Your 


the past twenty vears 


protecting business through insur 
ance has become so complex tha 
many large corporations have hired 
Insurance managers to see that 
they secure the best protection for 
the lowest cost. The average bot 
ler cannot afford to hire a full 
time insurance expert, but he can 
improve’ his insurance program 
and at the same time reduce his 


premiums, by applying the follow 


Common Expiration Dates 


a To a businessman, time is one 
of his most valuable assets, and 
inv saving of that commodity is 
worth dollars and cents to the busi 
ness An insurance program 
planned so that all renewals fal 


on a common expiration date wil 


save time ind greatly eliminate 
the possib litv of omission or dup 
lication of coverage This need not 


cause financial hardship, for many 


banks will finance insurance pre 


miums over long periods of time at 


very low rates of interest without 


reducing the extension ¢ 


for regular business purposes 


Consolidation of Coverage 


Placing your insurance coverage 


is few policies as possible will 


a further check agains 


or duplicatior Consol 
many cases will also 
n ite the payment of 


Cost Too Much? 


Substantial savings are possible. Here are eleven 


recommendations which will reduce premiums 


without endangering coverage. 


several minimum premiums 
quite often will make a risk not 
otherwise qualified, eligible for ex 
perience rating. Experience rating 
is What the name implies! Risks 
that have a good experience are al 
lowed percentage reductions ni 


policy premiums 


Term Credits 


Most insurance policies can be 
written for terms of three or five 
vears at reduced rates, and if you 
tuke advantage of this rule, you 
can effect savings up to and it 
luding one full year’s premium 
In addition to this basic saving 
you also have the advantage dur 
ing the whole three or five-year 
term of the premium that was aj 
plicable when the policy was writ 
ten. Nowadays, the tendency of in 
surance premiums is upwards, like 
the cost-of-living spiral, and it 1s 


rood business to secure a lowe! 


rate for as long a term as possible 


It is not necessary to pay the full 
premium in advance, for most in 
surance companies have installment 
payment plans or annual premium 


plan 


Self-Insurance 


\ll businessmen self-insure some 
of their business risks, for the cost 
of complete protection is too higt 
for the averaye budyet, and often 
the individual exposure is not 


worth the premium it would cost 


In planning which exposures to 


self-insure, the only ones that 
should be considered are those that 
could not cause a catastrophic loss 
Two items that could be self-in 
sured are burglary insurance or 
office equipment and collision cov 
erage on older automobiles or com 


mercial vehicles 


Composite Rating 


f your public liability and 


: 
~ 
ing rules i 
SCC 
VG 
omission 
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Economical operation 
Rugged construction 
Trouble-free performance 


Easy maintenance 


Quick, easy change-over 


Simple to run 


Backed by largest service 
organization of its kind 
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The Super Cem 50 Filler, with its accurate quality control 
features, assures you of a better tasting drink case after case . . . a beverage 
that has the flavor and zest your customers want. And, no one has to tell 
you that a filler turning out high quality drinks at the rate of 320 BPM is more 
than paying its way. 
By setting a rapid pace for all of the equipment on the line, Super Cem 50 
keeps daily production at a high point . . . lowers operating costs. And Super 
Cem 50's flexibility on sizes and flavors makes it well suited for plants 
that produce a variety of beverages. 
Make up your mind now to have your Cem Representative 
show you just what a Super Cem 50 can mean to your operation. 


CROWN CORK & SEAL COMPANY 


Machine Sales Division 
BALTIMORE 3, MD. 


CEM 20 CEM 28 CEM 40 


6 OZ. BOTTLES—72 BPM 6 OZ. BOTTLES—120 BPM 6 OZ. BOTTLES—180 BPM 


Like all Cem Fillers, Super Cem 50 is a big, rugged machine... a filler you can depend on 
for years of efficient, trouble-free performance no matter how hard or long it is run. 
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Dividend Polici 


Deductibles 


‘ ‘ ually iver 
j ‘ ‘ 15 f the po premiun 
! the balance. It als 
ble nhace burglary nsut : 
leductible Da sat a substar 
t ny. For example, automo 
e property damage lability may F 
e writte on a deductible where 
i there is a fleet of five or more cars ( 
edu 
4 0 Fleet Rating 
In writing insurance for privat 
passenyel itomobiles or comme! 
there ro five or more vehicle 
inder one ownershif ind are 
2 ‘ ges. If vou quatts 
th, | int for fleets ure 
You als have the advantage 
Insuring Correct Values 
\/ 
re his fire nsurance ! 
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Up, up, UP go sales . . . when 

you package your product in 
Glenshaw Color-Print Glass Containers. 
Leading bottlers know they 

save labeling time and costs, speed 


returns and provide permanent 


identity for your trademark 


in color on the glass! 


Glenshaw Glass Co., Inc. 
Glenshaw, Pa. 


by GLENSHAW 


cOLOR 
PRINTED 


CP-33 
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Engineering Services 


ire his motor vet es Many companies writing cover 


it ( iwe for bottlers are equipped 


engineering service ve 


enewa late ‘ eir services will aid vou to hav 


rhe overage ! ne it more prosperous oefficrer 


speration 


FOR SPARKLING 
CLEAN BOTTLES 


No Specks 
No Spots 


No Dulling Film 


No specks No spots no dulling film-, 
because ANCHOR ALKALI has special rinsing properties 
properties that make the rinsing oOperavion easy, 
tast and thorough. ANC HOR ALKALI leaves bottles 
glistening with cleanliness—and sterile too! 
For sparkling clean boctles for superior rinsing 


order Solvay ANCHOR ALKALI 


A sOtvay Special cLeanser 


SOLVAY PROCESS DIVISION 


hem Dye Corporation 
Breodwoy New York 
BRANCH SALES OFFICES 


proper ise you 


ild be having to increase the pavroll an 


Discounts 


Many types of policies allow dis 


I 
counts for special conditions, and 
it would behoove any plant owne 


down with 


ness. Many times, a very little ex 


penditure will more than pay for 


itseif in 


premium savings. For ex 


ample, you may be penalized i 


ire rate for not having 


proper fire fighting equipment, A 


correction of this type many times 


will reduce your fire rate 


Not all of these points would 
ipply to any one particular busi 
ness but they may serve as a 
guide in reducing the cost of your 
insurance program. As a final point 


in reducing insurance cost, we 


would recommend that a survey of 
coverage be made at least every 
three years by a qualified agent 
or broker not presently writing 


the business. Without competition 


the tendency in any business is 
to “leave well enough alone,” and 
the stimulation of competition over 
your line cannot help but benefit 
vou twofold: 

It 


tion new and broader coverages 


will 


bring to your atten 


and it may show you are paying 


too much for insurance 


SERVING SERVICEMEN ... 


Seven-Up was “on the house” for 
servicemen during the recent Armed 
Forces Day program at the Newark 
N. J.. Armory. Here two soldiers are 
about to try a chilled bottle of Seven 
Up from a booth installed in the 
Armory by the Newark Seven-Up 
operation. The Seven-Up was tree 
of course. 
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rchase price. Regardless 
nsured e, you will find that behalf. It will pay a plant owner to Sit EE his) insurance 
: ‘ i ompany legally to take full advantaye of these agent or broker and yo over the 
te t y nly the actual or ervices. By | discounts applicable to his busi- 
eda 
ANCHOR 
wl 
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ONLY 


TODAY its a 


household word 
throughout America! 
| 
| 
| 


| 
| 
| 


REG. U.S. PAT. OFF | 


Drink / 


| U | 
> 
4 
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LITTLE THINGS 
are sometimes BIG! 


HAT circle you see on the end of a cartridge is a little thing. But 
it means everything to the GI because it touches off the explo- 


sive that sends the bullet on its way faster than half a mile per 
second 


The crown on your bottle is small . . . small but important. It must 
be accurately made to work smoothly on your line. It must be trust- 


worthy in its important task of safeguarding your bottle contents. 


You'll find Hutchinson Crowns trustworthy and the service behind 


Z 2 them dependable. Hutchinson Crowns have earned their reputation 
pla as “Tops for Good Drinks.” 
>» 


‘ong 


HUTCHINSON CROWNS 


W. H. HUTCHINSON & SON, INC. 
1031 North Cicero Avenue . Chicago 51, Illinois 


Advt. 52-1 
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618,000 tors 


904,000 tors 


375,000 tons 
1948 
of all sugar used 
commercially, 1 out of 5 


tons is liquid—clearly a vote 


300,000 rons 


of confidence for this new 


type of sugar pioneered by 


Refined Syrups & Sugars 


100 200 300 400 500 600 700 
LIQUID SUGAR DELIVERIES IN THOUSANDS OF TONS, RAW VALUE 


under the brand name, 
FLO-SWEET®! 


In the areas served by Refined Syrups & essors are using Flo-Sweet. They save 
Sugars, top-flight bakers, bottlers, confec- time, money and labor with Flo-Sweet. 


tioners, ice cream makers, and food proc- Why don’t you? Write for details now. 


PIONEERS IN SAR FOR AND SERVICE 
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“Ti 1951 
ERE 
1950 
REFINED SYRUPS SUGARS. 11°C 
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Compare SENECA FLAKES with any other 


alkali for all-round 


bottle w ishing 

rood all-round 

real savings, 


FuAKes 


The powerful cleaning and 
stertlizing action of Seneca Flakes 
produces brilliant, erystal-clear 
bottles. It dissolves fast, rinses 
clean leaves no films, streaks, 
or water spots! No contamination 


to cause flatness or off-flavor! 


And potent PENECA 
FLAKES contains in 
vredients to prevent 


rusting and provide 


performa nee! 


ubrication tor cle strov veast, 


mold, and bacteria 


All-round savings, too! 


Many 


areas have reported that SENECA 


customers hard-water 


FLAKES prevents scale formation. 
Also, it provides real savings for 
vou: lowers cost of 


extends solution 


life... cuts down on rejects! 


Your Wyandotte representa 
tive will demonstrate the superi 
ority of SeNecA FLAKES over any 


He'll also tell 


competing alkah 


vou of other Wyandotte prod 
ucts designed for unusual bottle 
washing Wyandotte 
Chemicals Corporation, Wyan 
dotte, Michigan; also Los Anqeles 


California 


problems. 


PAT OFF 


yandotte 
CHEMICALS 


Hel pf service representatives in 128 cities 


the United States and Canada 


Largest manufacturers of specialized cleaning products for business and industry 
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Specialists in Botthe-Washing Products 
_ Sencea Flakes* other helpjul Wyandotte Chemicals product at work 
at 
Here's why 
= 


4344 Orange 

beverage bose 
An orange with a fresh 
fruit flavor that has 


proved its repeat-appeal. 


These four popular numbers in the 


36202 Grape 
beverage base" 
Clean, satisfying, 
lip-smacking flavor 
that's swelling bottier's 
profits from coast 
to coast. 


Red Diamond line are winning sales and 


profits for bottlers everywhere. 


Each is a distinctive flavor — that lifts 


them far above the run of the mill. 


51418 Root Beer 
beveroge base Write for your copy of the New Red 
Here's the flavor that's 
putting new vitality into 
year-round root beer 
sales for hundreds of 


Diamond Formula book and price 


list. Order free ready-to-use 


syrup samples on these today, and 
56200 Strawberry 
beverage bose* 
Approaches the spring 
time goodness of ripe, 
red berries — compare 
its flavor with your 
present strawberry. 


*Imitation flovers added 


prove to yourself that — 


They’re ‘‘Outstanding.”’ 


gine 
FLA 
VOrs 


FREE—New Red Diamond 
Flavor Formula Book and price 
list—send for your copy. 


FREE TRIAL OFFER 


—Write for generous sample 
of ready to use syrups of 
\ any Red Diamond flavors 
- of your choice. 


RED DIAMOND 
Extracts 


INCLUDE: Almond, Banana, Birch Beer, Cherry, 
Chocolate, Cream Soda, Ginger Ale, Grapefruit, 
Lemon, Lime, Lime-Lemon, Root Beer, Strawberry 
and Vanilla. 


THE LIQUID CARBONIC CORPORATION 
3100 South Kedzie Avenue, Chicago 23, IIlinois 
August. 1952 
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le 
: 
a 
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7 Design for 


Bottlers Profit 


r 7 
GINGER ALE GINGER ALE 4 
WE as VEZ All 
GINGER 
GER ALE 
VEZ ALE 
GIN GINGER ALE 
GINGER ALE GINGER ALE 
ALE VEZ ALE 
WEE WE 
GINGER ALE GINGER ALE 
Vien F ALE EZ ALe 
4 “J 4 
| «JAMES VERNOR COMPANY 
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& Carton 


The Miller Hydro Case and Carton Packer does a hard 
and tedious job automatically. No operator is needed 
for any purpose. Bottles and cases are both fed into 
the packer automatically and discharged automati- 
cally. Packs cases or cartons, even intermingled. Packs 
both splits and pints. Compact . . . takes up no more 
space than an ordinary accumulator table. 


WRITE FOR COMPLETE INFORMATION 


SoTTLE wasners * 


BOTTLE COMVETORS Since 1913 
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: 
Proved M Plants ! 
| A Proved Money Saver in Over 300 Plants! : 
| | 
— 
1] ] 4 
8 N E 
6 
ie is so simple it can usually be com- ¥ 
pleted in less than eight hours, : 
R 
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THEY ALL PROMOTED IT 


This photo shows the presentation of Canada Dry’s prize pups on the 
which not only offered its facilities for secured an agreement 
Additionally. on the following day 
local radio station presented a recorded broadcast of the event, 
2) the local newspaper published this photo along with a news story 


stage of a local movie theatre 


the event tree. but also advertised it 


1) the 
and 


Case to Study and Tmitate : 


How A Small-City Bottler 
Gets Publicity---Free 


matte? 


The conte 


througn 


wav through 


stimulus was 

a Spec ial 
“Canada Dry 
show 


a big studio a 


} 

n town, Wine 
broadcast in 
second floor 


needed a 


r} t} ‘ 
hat } 
i i i 
free wide 
ine j 
that 
the narket 
i i 
t} 
t ‘ 
! ir then 


newspaper, radio station 


70 


town bottler with big-time selling ideas gets 


department store and movie 
theatre to promote his promotion 


ce 


A well-known radio and TV pet 


sonality, Mort 
nearby big 


oft ceremonies 


yrocers began 


terial trom the 


well under wi 


paper advertising 


needed 


“name” 


igreed to appre 


demanding the ma 


bottler 


display job then became a relative 


and the 


A thorough 


contest was 


i\ 


st was 
regular 
but 
the five 


ion, the Lelands felt that an extra 


broadcast of their 


Open I 


bringing in a b 
udienct 
for the audience they ¢ 


biggest clothing department store 


burg 


the store's spacious 


Next t 


Nusbaum, from the 


city ot 


ar as 8} 


His promise to ap 


pear Was news impor 


WWHG, offer 


the Lelands ended 


reached at a movie also for tree, 


partment store the 


ny into the 


wit! i story 
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maximum 


to make the Hornell 1 


an extra fifteen min 


f four free radio ites of air time free, 
newspaper stories bigger show of 
iper ads placed and Thev also way 


e advance announce 


ment of the big event 


in orde 


listene! 


Newspaper Publictiy Obtained 


By this time everye 


i bit of jogging from the Lelands 
The Hornell Et 


persuaded that 


ening 


Mort 


appearance was news of legitimate 


local interest, and the pape obliged 


and phe 


week promo 


ye rsonality 


it for their station 


t, with 


promoted 
» and news 


about half 


They decided 
radio 
ig name and 
To yet space 


ontacted the 


Gleason, and 


to hold the 


he brothers 


Rochester, 


vecial master 


tant enough 


adio station, 


to make a 


on the air 


r to extract 


‘ship out of 


me was get 


the help of 


Tribune was 


Nusbaum’s 


} 


sto. The de 


4 4 
¢ 
4 
ntest in their city of 15,000 
All For Free 
mprovising their plans as 
! Droudcasts, tw 
he fiel publicity ind promo Their first step to create ntere 
‘ f the bh done recently by by radio a week betore distributing 
} ( Bottling ¢ This provoked numerous consumer 
Smad) 


It costs MO MOLE tte 


owns, vet they offer vou many advantag Hi-Speed 
Crowns have no burrs on the underside ti 
in crowner chutes and delay line How. You 


scratching of crown he: ss dust in hopy 
hutes. Hi Speed ¢ rowns are rust resistant 
ittractively and durably designed. And be 

select quality cork goes into their liners the 


nve your beverage maximum protection 


Get complete details tr vO ret Armstrong 
or write Armstrong Cork Co., Glass and Closure 
Division, 6308S Prince St... Lancaster, Penna 
Western Representative: John Mulhern Co 


San Francisco 24. Los Angeles 23, Seattle 9 


A RVISTRONG'S CROWNS 


1952 


: 
4, 
y 
St Armstrong s Speed 
and 
q 
| 
fe} 
24 
| | 
— | 
3 R Oz | 
| 
August, 


Many makers of “red pop” cream soda) and root 


beer favor Monsanto Flavor Chemicals because of their 
fependable qualities. These flavoring agents make it 


easy to get unvarying results in finished products. 


Methyl salicylate (synthetic oil of wintergreen), 
Ethavan ‘ethyl vanillin), vanillin and coumarin are 
Monsanto Flavor Chemicals that serve the Soft 
Drink Industry. All have true flavor, true aroma. 
They have the high purity and uniform quality 
characteristic of Monsanto production for 50 years 


Insist on Monsanto Flavor Chemicals for your cream 
soda and root beer concentrates. For pamphlets on 
Monsanto Flavor Chemicals, contact your dealer, 

the nearest Monsanto Sales Office or MONSANTO 
CHEMICAL COMPANY, Organic Chemicals Division, 
1700 South Second Street, St. Louis 4, Missouri. 


SALES OFFICES: Hur ghar . wm, Charlotte hicag 
Cleveland, Detr n les, New York 
Portland, Ore rar ttle. In Canada, Monsanto 


Montreal 


SERVING INDUSTRY | WHICH SERVES MANKIND 
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MONSANTO 
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partment store, impressed with the 
possibilities of a big crowd in their 
store, placed a large newspaper ad 
i ying t ervorne to attend the 


ng free sandwiches, dr ks and 
aoor pr es 

\ great crowd turned out, eager 


oO see and meet Mort Nusbaum 
and most of those who couldn't 
come heard the show at home. The 
Was promoted thoroughly, 
tlong with interviews and othe 
entertainment. A young lady in a 
Mary Hartline costume served free 
ginger ale to those present, num 
bering several hundred people, but 
there was no display promotion 
since the Lelands didn't want to 
create a cluttered setting in the 
department store 

The big broadcast provided the 
desired stimulus to keep interest in 
the contest high. The store owners 
incidentally, were very happy to 
have lent space for the show, he 
cause they reported an unusual 
boost in sales, and told the Lelands 
they would be glad to tie in with 
Canada Dry again on anything 
they wanted to do 

Contest rules being what they 
ire, the bottlers had no way of 
knowing how many consumers in 
their area sent in their 25-word 


entries. But, said Sam Leland, “‘it 


winners showed we had three in 
our area. With less than .001 pet 
cent of the total national popula 


we came up with more than 


1.0 per cent of the winners.’ 


When you have something like 


SEND FOR SAMPLES SPECIFY CONCORD OR WINEY 


this to be proud of, the thing to 
do is to take it to the ne Wspaper 
and the radio. Sam did just that 
and after some persuasion, made 


the editor see that the story was 


one to tap the local pride. The 
radio station made a special an 
nouncement of it, with generous 
mention of Canada Dry As an 


extra gimmick to keep interest 
high, names of the winners were 
not revealed immediately This 


hing had to be dramatized 


Awards Made At Theatre 


Deciding to make as big a splash 
as possible with the awarding of 
the prize dogs, Leland approached 
the manager of one of the two 
Hornell movie theatres with = the 
suggestion that the awards be 


made on the stage of the theatre 


This, of course, would provide a“ 


readymade audience— more people 
to hear the Canada Dry story 
The manager agreed, and went 
further. He put an ad in the paper, 
plugging the awards at his the 
atre 

3ack to the radio station again 
The special events director was 
impressed and wanted to partici 
pate as master of ceremonies. He 
would record the entire presenta 
tion on tape, and broadcast it the 
following day. Leland had been 
hoping for an offer of this sort 
knowing that small stations are al 
ways on the lookout for something 
different, and of local interest, to 
fill up air time 

Actual shipment of the dogs 
from the breeding kennels was 


made direct to the individual win 


ners, who then obliged by bringing 
the pups to the theatre on the ap 
pointed evening, for the sake of the 
public presentation The movie 
show was interrupted between the 


newsree! 


and the main feature, and 
the awards were made including 
a free case of beverages and a 
check for $10 for dog food to each 
of the three winners. Fortunately 
each of the three had chosen ‘a 
different breed of dog, which lent 
greater scope to the Canada Dry 
contest. Everyone had his turn at 
the microphone, including Sam Le 
land, and the emceeing of Eddie 
Spoo popular announce! for 


WWHG, lent a professional 


.smoothness to the affair. When it 


Was over, the theatre manager was 
so pleased that he too, offered to 
lend his facilities te any future 
promotion the bottlers might have 


Broadcast Winds Up Promotion 


Next day the tape recording of 
the event was broadcast as a pub 
lic interest feature, giving the bot 
tlers the widest possible audience 
for the wind-up of the successful 
Canada Dry promotion 

Evaluating the results of the 
campaign, the Leland Brothers are 
certain of a great increase in popu 
lar good-will, and of a boost in 
sales. How much the contest con 
tributed to the sales increase they 
cannot say, “because our sales have 
risen every month of the year,” 
but the contest certainly helped 
Unquestionably the publicity they 
got played an important role both 
in putting over the contest and in 


creating the good will 


the product of 65 yeors 


c. 0. & W. D. SETHNESS COMPANY 


1926 SUNNYSIDE AVENUE 


Favorite the world over, the Sethness complete, deluxe grope line thrilis 
every taste. These superb boses in 2 and 4 oz. compounds with color are 

experience in the ort. Their 

» extra rich flavor, purity and full rich color are ao 

million miles ahead of competition . . . bring 

repeat business season after season! 


CHICAGO 40, ILLINOIS 


must have been quite a number, ' 

because the advance list of 255 

A 
GRAPE by SETHNESS 
ear tf t y LIE 
R d 
oun (ra 
ri 
TYPE 
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This 

is a fast 

moving picture 

at SunCrest plants 
across the nation 
because SunCrest 


pleases people 


always 


NATIONAL NuGRAPE 
COMPANY 
Atlanta, Ga. 
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ALABAMA 


Double-Cola Bottling Company of 


> Huntsville, Alabama, recently added ; 

a new White truck to its delivery a 
fleet 


CALIFORNIA 
New 20,000 square foot plant of | 
the Coca-Cola Bottling Co. at 1001 : : 
Placer St.. Redding,’ has started 
operations. Firm produces and dis 1 
tributes Coca-Cola and Seven-Up in ‘ 
a three county area. Sig Kriegsman ; 
Sr. is president and Sig Kriegsman 
Jr. is vice-president and general a 
manager The Shasta Water Co 
i settled ‘ HANDS UP—FOR DAD'S 
Dad's Root Beer was really the center of attention at this sampling 
1555 Bancroft St., San Francisco demonstration held in a big Los Angeles supermarket recently by the j 
han Livingston as local bottler of the product. Youngsters who jammed the food store j 
received all the Dad's they could drink, and also met with the stars of 
its advertising agency and has Dad's new TV show in Los Angeles. 
launched an active campaign featur 
ing its enlarged lin Wester a : 
been installed by the Coca-Cola Bot rl 4 
tling Co., El Centro, and Kist Bot a 
tling Co., Modesto An Evans a 


solution heater has been added to 
the equipment of the Star Beverage 


Co San Diego 


FLORIDA 


Neal Harmon, Panama City bot 


HUGE WINDOW DISPLAYS PROMOTE MASON’'S ... 
Stepping up its advertising program in the Los Angeles market. Mason's 


tler, has started production and dis 


of O-So Grape Beverages Root Beer, co-sponsor of a full length T.V. movie program on KHJ-TV. has ie: 
who recently took over earned an enviable bit of cooperation from the McDaniels Super-Markets. } 
; For a period of two weeks. five large McDaniels stores each devoted full Fd 
had previously been a scale window displays to featuring the product. The window display : 
presentative for one of the pictured here is a full 30 feet long. Record sales of Mason's Root Beer 
ideation were reported for the period of this special T.V. tie-in program. 


Ey 
, 
"| 
5. 
Ba 
: i 
& 
= “ 
= 
tribut 
Mr. H 
he 
field re 
maior } 
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: 
IOWA sale of two of its company-owned 
j plants. at Charlotte and Gre shoro : 
j ( licquot Club Bottling Co Des plan harl ind Greet re 
/ ’ to independent bottlers who 
U Moines, has started production and . 
distribution of Mason's Root Beer producti« 
Canada Drv beverages under frat 
f Firm, headed by L. A. Corn and ida Dr 
hise sued by the company. The 
nched 
with a produc 
180) cuses of quarts 
proygran 
nsferred to Wesley 
LOUISIANA 
, > THEY RE SIGNING UP 
The futon Rouye Coca-Cola Bo 
board, Bock, form 
general manage! 
MASSACHUSETTS 
Hire fottling Company 
Shore bury has addec thre ney 
How MAGNESIUM can hrewsbury has added three new 
Chevrolet trucks to its fleet. This 
2 reduce his lifting by eer the His franchise O. E. Barsness, Nesbitt Bottling Co 
Humboldt. Iowa. signs up for a 
100 TONS A YEAR! for Central Massachusetts and is Double-Cola franchise as Paul Haase 
ted hy Stani 1. H : Double-Cola representative, looks on. 
Figure out for yourself! Magliner operated DY taniey azen 
8 magnesium beverage trucks average Hires Bottling Company of Spring 
only 15 tbs. Impartial tield surveys 
| n conservatively place the weight of field, has placed two new Ford 
similar steel equipment at 28 to 40 trucks in operation. This company 
Ibs. Magliner beverage trucks are 
: lighter by at least 14 /+s. (more, in has the Hires franchise for Westert 
many cases!) Let's assume your drivers Massachusetts and is owned by W 
iverage 40 stops daily. Using a 
Magliner hand truck, he can elimi- lam, John and Frank Tranghese 
nate 780 Ibs. of NEEDLESS LIFTING 
every day, $900 Ibs. per week em 
OVER 101 TONS IN A YEAR! MICHIGAN 
¢ Your drivers can do more business 
with less effort give better service Gerald G. Blinn is the new head 
fo more customers earn 
more money tor themselves 
and you with Magliner bet? He merlv wa nt ted 
; magnesium Hand Trucks i Russell Fischer. right. Waterloo, lowa 
Write today tor Bulleua ne Seven-Up  operatior in * bottler, signs Dad's Root Beer fran 
Hr-iot Cincinnat chise contract, as co-owner Nate 
pathic, Goldstein. left. and L. A. Stremke 
Dad's Division Manager. eye the 
oin's on. 
a Light MISSOURI 
City Was recentivy taken over by 
te Strong Oliver Daniels, Sr. and Charles H it 
HAN RUCKS J]. C. Scibek. of Denison, Tex., signs 
his Mason's Root Beer franchise in 
P NORTH CAROLINA the presence of A. J. Lacy. Mason's 
* MAGLINE, INC P.O. BOX 36! Southwest Regiona! Sales Manager 


Canada Dry has annou asthe 


PINCONNING MICHIGAN 
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S. Woodsor wl also associated 
Z th the ( ( i Bottling Ce t 
\ Pa. Royall H. Spence, S1 
has K er ne (Crreensbor 
t. which has a daily productioz 
| ty f 1,44 ises of quarts 
tr inces, the new owners 
\ sh residence the pia t 
ties ‘ issume ersonal 
lirect erations 


OKLAHOMA 
Coca-Cola Bottling Co. of Shaw 


nee recently celebrated its Golder 


HIRES IN FASHION .. 


The Ritzy Beverage Co., Hires bot- 
tler for the Reading, Pennsylvania 
area. has yearly contributed to the 
success of Pomeroys Department 
Store Fashion Show in that city. The 
1952 Show was attended by over 
800 people. mostly teen-age girls 
and mothers. and all of them were 
treated to Hires 


COTT IN THE ACT... 


Melvyn Douglas. right. famous star 
of stage and movies, currently stars 
in a TV show sponsored by the‘Cott 
Bottling Co. of Manchester. N. H. 
Here. he confers with Joseph McDow 
ell. left. advertising director of the 
Manchester Cott operation, and Ted 
Pitman, Jr.. center. of the John C. 
Dowd Company of Boston. agency 
for Cott Bottling. 
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Anniversary with the opening of a 
new plant building. Mr. and Mrs 
| E. Schneiter head the operation 
Major equipment in the plant con 
sists of a 20-spout Cem, a Cem 
mixer, 36" accumulating table, 12 
vide Ladewig washer, Carbo-Cooler 


d Evans heater 


OREGON 


William A. Bingham has been 
elected vice-president and director 
of The Coca-Cola Bottling Company 
of Oregon. He was also appointed 
yeneral manager of the company 
For the past eighteen months, 
Bingham served as commissioner 
and as administrator of the Oregon 
Liquor Control Commission. Pre 
viously, over a 24-year period, he 
filled important executive positions 
for The Coca-Cola Company at -San 
Francisco, Pittsburgh, Boston and 
Portland. He succeeds Henry D 
Kahrs, who will assume. executive 
duties with the Coca-Cola Company 
on the eastern seaboard Port 
land Bottling Works, Portland, has 
completed an extensive expansion 
program which includes installation 
of the first bulk handling facilities 
for liquid sugar in an Oregon bev 
erage plant, according to W. R 
Moore manhayer The liquid suyar 
installation is comprised of two 
”100-gallon tanks. The syrup room 
has been tiled and new syrup mixing 
tanks, pumps and metering devices 
have been installed. Other equip 
ment additions include a Miller 
Hydro carton and case packer, and 


an R.C.A. unscrambling table 


PENNSYLVANIA 


Coca-Cola Bottling Co. of Titus 
ville has been sold by George J 
Streich to the Coca-Cola Bottling 
Co. of Meadville 


RHODE ISLAND 


John J. Cott, General Manager 
of the Cott Beverage Corporation 
of New Haven, Connecticut, an 
nounces the further expansion into 
the Rhode Island market through 
the formation of the Cott Bottling 
Company of Rhode Island. The new 
company was set up to take over 


an existing bottling plant near 


- ing for Nesbitt's by name because 

s best tasting and the most 
its kind in the country. Our rep- 
resentative will be glad to call 
on any interested bottler in any 


NESBITT FRUIT 
PRODUCTS INC. 


2946 EAST llth STREET 
LOS ANGELES 23, CALIF. 
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IN ACCEPTANCE! 
e 
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| 
People the country over are ask- 
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Roger Schaeter 
M 4& M Bottling Company. Waterloo leet 


left. owner of the Bottling ¢ San Antonio \ round a 


lowa. discusses his newly-acquired 


O-So tranchise with Paul Schauff new equipment, wa 
' WYOMING 
Division Manager of O-So Grape Co talled by the Coca-Cola Bottling 


inager of th firm Dr. Pepper 


ne le ol Vicovydoches ha 


pany of Bostor ind) Providence tarted operatior in its new home 

kian Steinert ie President. a: it 839 S. Fredonia St. Charles Cobb Keports on Incentive Plans 

Joseph P. Maloney is Vice Pre is owner and manage) Sought by A.B.C.B. 
Wanted 


centive promotions which have 


information about i: 


stepped uy the sales of soft drinks’ 


Chi data Is being sought by 
A.B.C.B. to help all bottler sel] 


more soft drinks 


Sought are letters from bottlers 


or their sale managers, telling 


about contests that pulled, sale 


Waiter ko Sherman, formerly a that clicked. stunts that have 


he manager for the parent Dr helped salesmen sell. The nationa 


Pepper Company, has purchased the NEW DOUBLE-COLA BOTTLERS ‘sociation is particularly 


Dr. Pepper Bottling Co. o ohnsor 
| Linhy » of Johnson Lucius Butts, Jr.. left, recently pur in plans which offer salesme 


City. Former owners of the busi chased the Natchez Double-Cola i idded inducement to step uy 
ttlin ompany of Natchez. Missis 

‘ ere Mr. and Mr R. B. Wil aook aT. Taeieas right. owner of their efforts to attain some specific 

im who ow ind operate the the 7-Up Bottling Co. of Alliance objective. A.B.C.B. plans to publist 

Bottling Co. in Gres Nebr.. recently added Double Cola 

to his line Puss a agozen or more re por 

e, Texa New owner-mat iccessful incentive projects. Those 


Include enough de 


VIRGINIA 


tails to enable a bottler-reader to 


about how the pre 


Visualize 


motion works 


Bottlers would like to know how 


order to produce a 11,260,000. many salesmen participated in the 
ises of Pepsi-Cola a year activity, how “par” was figured 
pared with a current total of 720,000 how sales results during the contest 
ses ol Pepsi Cola a year \bout compared with past records 
17,600 square feet of space 1s being whether the men preferred cash o1 
ulded to the present plant and merchandise as awards, whether 
arger bottling equipment is be wives were asked to participate, and 
installed. J. K. Wright s manager whether the men enjoyed the pro 
of the Alexandria Pepsi-Cola plant 


“more like 
7-UP SALES COUNSELLOR Bottlers who have been successful 
Ralph D. Funk has been appointed WASHINGTON 


a Divisional Sales Counsellor for the 
New York Seven-Up Bottling Com 


motior ind wantec 


ising sales contests and othe 


Nel Bottling Co ft Spokane sales inducements will. be helping 


pany. Inc.. division of Joyce Seven-Up recently purchased by Alfred E themselves and others by passing 
Bottlers. Inc.. according to John M 

: Giese and A. Ritchie, is now operat along this requested informatiot 
Joyce. Jr.. President. Funk joined the ' 


organization as a distributor Nehi Beverave Company ibout better selling methods 


Elrod continues s manager \ B.C.B. declares 
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Chattanooya Ralph 7 Peague if the company Bruce Taylor 
Paul EF. Tillman } purchased is been made sales manager of the 
the interest of H. T. Cook in the Mission Orange Bottling Cs Toy 
Dr. Pepper Bottling ¢ Pullahoma ernist Forma! contracts have 
=. ; He w formerly associated witl een awarded by the Coca-Cola Bot i 
the Pepper int ( imbia t Company of Spokane for the 
erection of a new plant at Monroe ‘ 
TEXAS t. und Mallon Ave., at an estimated 
t of S250.001 It will be of fire 
is iH Kirkpatrick the new 
1) Pp proo!t constructior id Will cover u 
— w ny Hires Root Beet 
Pre lence by The Eastern Con hott || 
Eastern Company. The establist 
ment of the Providence bottling 
rd peratior ompletes the network of 
(ott production facilities in north 
ern New England PCs 
TENNESSEE 
q 
iweroftthe Dr. Pepper Bottling Co ibt 1S) 
2 dria is in the process of increasing 
its productive plant capacity 
in 1946 
78 


to Mr. S. A. Kriegsman Jr.. Manager and Mr. S. A. Kriegsman Sr., 
President of the Coca-Cola Bottling Company of Redding, Cali- 
fornia upon the completion of their new, modern bottling plant 


built to serve the Redding territory. — 


We feel justly grateful that they have bottled and distributed 
Barg’s root beer and Barq’s fruit flavor beverages under a Barq’s 


exclusive franchise for many years. 


9 


INC. 


rravk 
BILOXI, MISSISSIPPI 


August. 1952 
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He say “delicious.” 


Pretorians say AN Cab 


‘“heerlik.”’ 


US Pal OFF 


re talking about the unique 
xa-Cola. From Africa to 
(Coca-Cola is a 
it delights the home-to 
milar welcome to visitors 
1. Around the world 
ps people to work refreshed 
refreshed and at the same 
ime adds distinction to 


theur hospitality 


sdf 
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(in a betthng lime of a multiple-line plant 


llanon on 16.wide washer 


Straight. ty pe 


erease 


A duplex ins 


tallation feeds two 16-wide washers from one uncaser 


=with the RCA Uncaser and Washer-Loader 


This automatic machine will pay for 
itself in a surprisingly short time... 
and then go on saving thousands of 
dollars for many years through better 
production ethcrency, savings in mate 
rials and savings in labor. It has proved 
its worth, time and again, on bottling 
lines ranging in speeds from 80 to SOO 
bottles per minute. It can do as much 
tor you, too. 
Saves money, saves manpower on 
any size washer 

The RCA Uncaser and Washer-Loader 


BEVERAGE EQUIPMENT SECTION 


RADIO CORPORATION 


of AMERICA 


ENGINEERING PROOUCTS DEPARTMENT CAMDEN NJ. 


ta Conada: RCA VICTOR Company Limited, Montreal 


August. 1952 


unloads empty bottles from cases— 
with or without cartons—feeds bottles 
to washer, and delivers empty cases to 
the conveyor system. It brings you 
these benefits 

@ Increases profits by important savings 
Works automatically with little super- 
vision Reduces manpower requirements 
and releases employees for better-liked 
work 

@ Saves hundreds of dollars per year in 
bottle and case breakage and damage 


@ Fits all sizes of magazine type washers 


Please send me complete information on 


from 8-bottles-wide up to 32-bottles-wide, 
regardless of production speed of washer 
or type of installation 

@ Uncaser is independent from Washer 
Loader. Custom arrangement of these two 
units provides flexibility in equipment 
arrangement 


Investigate advantages 
See for yourself how the RCA Uncaser 
and Washer-Loader can be put to 
money-saving and manpower-saving 
use in your plant—mail coupon below. 
*Manufactured by Atkron, Inc 


AENT, Dept. SIH 


America 


sher- Loader 


| 

| BEVERAGE EQUIPN 
| Radio Corporation of 
| Camden 2, New Jersey 

| RCA Uncaser and Wa 

Name 

| Title 

| Company 

| 

| Street 

City — 


installation on an wide «washer 


2 
i 
In 
A transverse-type insta 
— 
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A, 
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GRAPETETE in this new boule gets off to a run 


ning start. You don't wait and worry and wonder. 


Youg 


rab the grape market overnight and keep 


i. More people drink GRAPETTE than all other 


esters 


sodas combined The secrets jl ICE FROM 
CONCORD GRAPES plus, of course, 


iromes, and sugars 


atte 


Grapette Bottlers! 


More money can be coming your way in 
three weeks — money you can keep. If the 
territory is open and you have what it 
takes, GRAPETTE will puc the chips in 
your hands — chips you can start cashing 
within three weeks from today! 

GRAPETTE boulers have hit the jackpot 
this year. They have the new bottle with 
volume increases up to 400%, or they have 
a longer profit in the old bottle. Cartons 
are subsidized; freight (690 Ibs.) ts pre 
paid on every unit of concentrate; 
advertising is selected by the bottler and 
paid for in full by the parent company. 
It's a sweet setup. Other money-making 
advantages we discuss only with interested 


prospects. To get going — WIRE! 
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Coke Joins In Co-Op Promotion 


Cor a ( ola and five otner We il 
know! food names throughout ’ 
Canada recently joined in a coopera 
tive effort to hely retailers boost 
sales of related food products dui 
ing the pienic seasor The other 


products involved in the promotio! 
were Christie’s Ritz biscuits; 
Kraft cheese spreads; Swift's Pre 
mium frankfurters; Libby's dee] 
brown beans and sweet mixed 
pr kles produc ts of the Bakers of 


The impaign was entitled “Food 
and Fun Outdoors,” and consum 
ers were urged to try the various 
products for picnics, eating on the 
patio, or for any summer meal 

More than 4,000 re presentatives 
of the various companies assisted 


arranyving di 
The 


the air 


other wavs 


also Was featured over 


to-coast 
the 

\ promotion of a 
in the United 


lared to ha 


coast on programs spon 


sored by participants 


similar nature 


States not long ago 


resulted in an 
ol more 
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Seven-Up Launches Special 


Summer Series 


ily 


are 


AM paige 


and 


promoting 


Pac k 


he 


w 24-bot 


with 


and 


s suitability 


copy 
euse 


for 


purpose 


i-Up 


\ special summer ¢ 

wi appearing in Toronto 
Hamiltor newspapers 
the new Seven-Up Fam 
[wo sizes of advertisements 
ny used featuring the ne 
tle family pack carrie! 

ting up its lightness 

carrving and it 
every week-end or picnic 

Advertising for Sever 
taurio Ltd., Toronto, is di 


the 
Ben 


Mrs. Sarah R.S 
dent of Charles 
ronto, died June 
real, she 
of the late Mr. & 

nm, founders of 
heer president of the 
the last four vear 


Sussex Ginger 


Operations 


oronto§ offic 


rected 


On 


by 


e of Vickers & 


Mrs. Sarah R. Steward 


one 


Mrs 
the 


teward, 
Wilson 
Born 


firm 


Mont- 
was the last of the children 
Charles Wil 


in 


She 


company 


Sussex Going Strong 


of the m« 
in the 
to make he 


firm operates 


Ale 


Ltd 


solic 


rst 


To 


had 


tor 


regarded 


1 bottling 


Dominion, 


adway 


plants 


this 


in Sussex 


con 


vear 


ind Fredericton, N. B 
fax, N. S 
established 


and in Hali 
holds a firm 
place in the 


Maritimes. It 


and and 
beverage 
field in the operate 
its own distribut warehouses at 
John Moncton 
distributors at 


and Chatham, N. B., 


ion 
as well a 
W oodstock 


and has jobb 


saint and 


being 


distributors in various large cen 
ters throughout the Maritimes 
Fifty trucks are operated and the 
company has 125 employees 

Due to increased demand, it was 
found necessary in 1950 to build a 
considerable addition to the Halifax 
plant and install further bottling 


equipment doubling 


production. In 
the 
established a bottling plant in Fred 
ericton, N. B. This latter 


the Fredericton 


January this year, company 


plant 


territory 


Services 


and the Northern part of the Proy 
ince of New Brunswick 
Sales in 1949 and 1950 were at 


record highs and 1951 business com 


pared very favorably to 1950. The 
sales for the first four months of 
1952 show a substantial increase 
over the corresponding period of 


1951) and the 


promising 


outlook 


continues 


Bottle Care Booklet 


packed booklet 
prey the 


\ fact 
Care, 


on Bottle 


ared by American 


Caiga 
a 
= 
; 
son Ltd 
Car 
dealers ivs nad | 
overall increase in tiriue 
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Bernard H. Smith 


Coca-Cola Sponsors Mario 
Lanza Show 


Constructs New Garage 


Orange 


Orange-Crush Appoints 


For the 


Best Polished Water 
Use Berghausen’s 


select the 


COMMON SENSE 
DISC FILTERS It’s Safe 


Improved taste and appear- 

ance of your beverage 7 
means increased sales! 

= ——— | Capacity for water at 25 

Ibs. pressure is more than CARAMELS FOR ALL PURPOSES 
300 gal. for the first hour. . 

Colas Root Beer Other Beverages 


Other Products for 

the Beverage Plant: Filter 

Presses, Stainless Stee! Tanks, 

Transfer Pumps, Conveyors, 
Portable Agitators, Filter Pa- 


BERGHAUSEN CHEMICAL. 


/ 2414 S$. Michigan Ave. Chicago 16, Ili. 
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Kotth nate M. Thon has be« med 
| ‘ re lent ind rey 
{f the Virg i Dare Ex 
j Stocknoin N He als 
ty brane ‘ ey \ Drummond is beet! 
i iu 
i tisfactor ottle care imed e-president if 
the Western regior 
hese executive positions had bee : 
‘ ece tated bv the continued ex 
\ imme replacement for the 
or f the companys 
| y the Mar 
A The late B. H. Smith 
ind Mission Bottling Ce vas a former president of the 
Va iver, B. ( ha mpleted ring Extract Manufacturer 
rh ( ( init f ‘ ‘ 
Poront suare feet—-large enough t reer in 1901 as an assistant chen 
tt i! room t the | Department f Agr j 
J) Wilham Horsey, president of ture. Four vears iter. he wa id 


B ! I he U. S. Food 
i} i I itor 
? t r seve ears 
G r se e, Mi 
he | ron 
1912 i919 a emist for } 
Bak Extra spl 
M is With Garre 
192 A hie he Was 
é ne Virg i 
hare Ex Company. In 1951 he 
f Boat 
Sul et the 
t B Ll va 
il) iughter. Mrs 


Ralph | Mase President 
Maso & Masot Irv has a 


new Mason's Root Beer bottlers 


Coy Bagyett, Nesbitt Bottling 


Co., Clarksville, Tenr Michael J 


Hoven, South Dakota Distributing 


Co., Mitchell, S. D.; Nick T. Crist 


POWERFUL 


STERILIZER 


Cut-away view shows location 
of one of the high-intensity G. E. 
UVIARCS in its quarts tube. 


THE SKIPPER SERVES SOFT DRINKS . 


Many a Gl. eyebrow was raised in utter amazement at the hospitality 
received from Navy “brass” on the USNS BARRETT, new troop transport 
which sailed recently for Bremerhaven with over 1,500 troops. Most 
dramatic gesture of goodwill was made by the skipper. Captain Kenneth 
Towne. before the Military Sea Transportation ship embarked. He pitched 
in at the ship's soda fountain and helped dispense cold refreshments 
to the mob of thirsty troops. 


Nesbitt Double-Cola Bottling Co., \rizona; Jewel G. Herndon, Dr 
Falls Mills, Va.; V. L. Nicklin, Pepper Bottling Co., Clinton, lowa; 
Kool-Aid Bottling Co., Inc., Kalama Thos. J. MeNeil, Quincy Seven-Up 
zoo, Mich.; C. Jack Mantel, Santa Bottling Co., Quincy, Hl.; Dr. Pep- 
Rita Bottling Co., Inc., Tucsor per Bottling Co., Peoria, Ill 


IF YOU'RE LOOKING FOR 


NON-FOAMING 


COFFEE FLAVOR... 


The LiquiMatic UV Sterilizer gives that final finishing 
touch which is the ultimate in producing perfect bever- 
age water. Its mercury vapor lamps provide a high ger- syrups. 
micidal killing power without imparting any tastes or 
odors to the water. The unit operates efficiently and de- 


for bottling — for vending, 
hot or cold — or for coffee 


pendably, and requires minimum upkeep. For full de- Still time to capture a Substantial 
scription, write for “Final Sterilizing of Beverage Waters”. . 
For Better Water Use The <igad7Hatic Line part of the growing Market for 


Write for this Descriptive Catoleg 


Details on the complete line of ‘LiquiMatic’’ 
products are covered in the |6-page catalog 

Red Diamond Water Treating Equipment’. 
Write us for a copy. or ask your ‘Liquid’ 
representative. 


Coffee Beverages! 


Write or wire for samples and 
complete information. 


Heyman Process Corp. 


AUTOMATI tine 22 LEWIS STREET, NEW YORK 2. W. Y. 


2412 GRANT AVENUE, ROCK 
1 Exclusively by The 


AUTOMATIC” Produ Distribu 


FORD, ILLINOIS Creators of Distinctive Chocolate, Apple and Coffee 


iid Carbonic Corp.,Chicag Beverage Flavors. 
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Makes friends 
for your brand! 


PAUL REVERE PALE 
Extra Dry GINGER ALE 


2 oz. toa gallon of syrup! 


Step up quality reputation of 
your brand of beverages 
Bottle this premium blended, 
mellow aged, sparkling, clear 
Ginger Ale. It gives crisp char- 
acter to mixed drinks at tav- 


caf ern or home. Prove it. Order 


MAKERS OF FINE FRUIT JUICE FLAVORS » 
302 $ CENTRAL AVE. BALTIMORE 2, MD 


Bottle washing —with better rinsing, lower 
upkeep 


2. Conveyor chain lubrication — with less breakage, 


less downtime 


Cleaning and sterilizing processing equipment 
quickly, safely 


4. Descaling bottle washers and refrigerating 
equipment without dismantling 


w 


Steam-cleaning bottle cases, conveyors capping 


and sealing machines, production equipment 


6. Truck fleet maintenance 


Get your copy today! Ask your Oakite Technical 


‘Circumstances alter cases...” Bev erage cases 


Service Representative. Or write 


are no exception. Their size, shape and construc- 


OAKITE FRODUCTS, INC., 20C RECTOR ST. N.Y. 6,N.Y 


tion features art determined by the physical charac- 


teristics of individual bottles 


OAKITE Custom-made" beverage cases are correctly 


designed to suit your needs, thus reducing break- 
é 


RESEARCH age to a minimum 


THE GREEN COMPANY inc 


Principal Cities of United States and Canada 265 Post Road eae Darien, Connecticut 
(Plant Bellows Falls, Vt.) 


CLEANING AND GERMICIDAL MATERIALS 
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Bottlers Push Soft Drink 
And Ice Cream Combos 


MEROUS bottlers 


are awaker 
America love 
are currently 


cific brands 


theme include 


t 


nent pal 


Up, Hires an 


Latest to 


a big way 


re Compar 


} 


Cott has 


ers alike al 


ent 


1) sent 
prese¢ 


ncehed 


ind Big Bottle’ 


Southert 


onr 


“how refreshing 


ream soda 


with Cott 


Beverages.” 


course, 18 


Big Bucket 


taining ter 


Cal 


Qualit 


any 


} 


The 


Is a 


“venerous” 


Cott 


pr 


ti Cott m this summer 
the six ice cream 
the New Haver 


i, and Cott declares vou just 


n't buy ice cream in New Haver 


Ad Drive Supports Program 


Cott has ample reason for this 
eclaratio because 1 hard-nitt 
ivertising impaign is behind the 
rogram. Each of the seven com 

is running big 


panies 


n the Big Bucket 


Wspaper ‘ads 
d Big Bottle 

Cott, furthermore, is promoting 
and 


ol its televisior show 


This is one of the newspaper ads 
Cott Beverage Co. of New Haven is 
using to support its “Big Bucket and 
Big Bottle” summer promotion. 


Union Acid Proof Caramel Color #125 


® High Coloring Value 


®@ Free Flowing 


UNION 


@ Uniformity 


ALES CORPORATION 


Union Starcu & RePinine Co, 


INDIANA 


August, 


1952 


(Cott) 


wher 


when I'm washed, filled and 
crowned on Buckner’s 
Reconditioned Equipment!” 


EM 12 Head 


Fillers, Syrupers and 
LIQUID 15 Head 


rowners 
pout Red Bostic Washers 
Mode! F DIXIE & LFS to cph 
Liguic wide } mp 
Se ut pints and half pints 
LIQUID 32 Spout MEvER 2 wide 5S comp 
(low pressure ond half pints 
LIQUID and CEM MEVER 8 wide $ mp 
Sp res 
Cerbonators— MICHAEL YUNDT 
Soturators wide & comp. helf pts 
LIQUID (al! capacities MICHAEL YUNDT 24 
wide 6 comp. half pts 


CEM (all capacities 
Bottle Mixers MOJONNIER Carbo- 

MILLER -KENDA\ | Coolers 
8 Head 2759 gph 000 gpt 


ors, P fiers apacities 


Water Filters Water o 
Complete Syrup Room Equipment 


Complete Bottling Plants available. Write today 
We buy ond sell all types of bottling equipment 


BUCKNER EQUIPMENT CO. 


Liquid Handling Moterials and Equipment 
Dept. NB 2524S. Wabash Ave - Chicago 16, Ill 


Phone DAnube 6-1344 


‘SLE 
ice cream sodas, and manufact 
as “tops” with ice AND ICE CREAM 
cream. The users of this now without being tempted by the Moke dolicions ive sedes ot 
smal! bot ig Cott bottle.” heme ily ond 
EM to get into the act and THE AND es 
i) is the Cott Bever Big 
y of New Haver 80m; 
Cammecticut families d 
(MEE ee) be when it’s mad i ii 
Vi Gy True Fruit 
Biz Bottle, of We ByckET 
flavor, and the a 
Sparkling 
Carton con OUTE ( 
EEE scoops of 
ie cream 
MY COSTS DOWN 
Milk, ANDMY 
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Parent Company Adds 21 


Franchises in Two-Month Period 


Root Beer Con 


CARTOON APPROACH 
A BUCKEROO Current Sun Spot cartoon display 
in A Br In Hartford signs are based on eye-catching 
irrently promoting it ve i situations. Sign above 
kn Bull Ginger Beer n rida yew re i $ x 20 on cardboard, litho 
eam. The combination is , yraphed in 6 colors. It can be used 
Buckeroo ind this little ; meh : es 1lone. or as side piece for a complete 
to be getting Perth Amboy Yew ersey tol window display of 3 different car 

toons 


5 Case Beverage Truck 


WITH 10° PNEUMATIC TIRES 


Pergect Balance | 
Light Weight ~ 
Durable 


Check these features and 
you will see why M/W 
Case Trucks have been PRIESAND 
stainiess stee! tank 
@ Built to AS.M.E. Code 
dustry \ U.69 specifications 


accepted as the stand 


ard for the bottling in. 


@ Sater Safety valve 
1 bean 


built into the head 


| | @ Lightweight—single wall 
| suction, 


minates use 


Write for complete 


cataleg and price list | Pi 
(BEARINGS 


MODEL 79 

Lib “i . ti 

MOELLENBROCK & WILKE 
DEPT. S-3, WASHINGTON, MISSOURI 


Priesand Bros., Ime. 
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Nebraska Stillwater Oklahoma 
ement j Weiser Idaho lowa Falls, Garna ticut LaC rose Wisconsin; New 
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— MILWAUKEE — 


GUHAEFER BRUSHES 


Your Brush Dollar Buys 
MORE PERFORMANCE in 


BOTTLE® BRUSHES 


Schaefer Long Stem Bottle Brushes 


Made of White of Black Du Pont 
N heavy, stiff, springy. tor eather 


d with wide wings 
and heavy tufts. Sizes for half-pint 
t. quart, half-gallon, and gallon 


Schoefer 5-Gallon Bottle Brush 


— No. 133-8 

A pr ' 1 t sh for effectively 

rottles fade im 

White Du | cN Black Nylon 
Black Bris xture 1/4” 

rod diameter brush. 30” 


Schaefer Wobble 
Type Bottle Brush 


In White or Black Ny- 

lon, this brush ts preci- 
sion made for new per- 
formance standards in 
boule washing. Bristle is 
carefully gauged, weighed 
and measured to exact bot 

tle proportions It cleans bet- 
ter, lasts longer, and doesn't 
choke the boule neck. Secured 
in rustproof wire. In diameters 
from 2-5/8” w 4-1/2". 


Brush — No. 134-8 

Handy brush on Black Du Pont Nylon 
t provides machine-like action tor 

off ‘ 


hand washing zes tor 


gallon 


In s 
halt-pint, pint, quart and half 
bot 


@ Records of hundreds of bottling 
plants prove that any Schaefer Brush A Better Investment 


you more performance per dol- H Pi AY i 
gives y« i ce | in Plant Sanitation... 


lar — on any cleaning task in the 
plant. For each Schaefer Brush is de- There’s a Schaefer Brush for every 
me 7 > specifi re » i 
Snails Widiadh Metin Oeil signed for the specific job to be done cleaning operation in your plant, bot 
for Outside Bottle Washing and built to clean better, last longer, tle washing, equipment sanitation, 
wo-pi rimmed to exact bortle ‘ 
shape. these brushes are eawer 10 is and protect your product and your floor and plant maintenance. They're 
better ast ger Available for 4 iohe 
oe Td equipment. It’s easy to prove. Just all buile to highest performance 
order SCHAEFER brushes for one of standards to increase your plant 
your operations and compare the _ efficiency and save money on brush 
service. investment. 


BUY SCHAEFER BRUSH 
...IT’S SAFER MFG. # COMPANY 


117 WEST WALKER STREET. MILWAUKEE 4, WISCONSIN 


— No. 117-A 


Designed t handling and 
easy clea g. with $-1/2” brush and 
20” hand Brush available in best 


Specialists In Brewery Brushes Since 1910 


selected fibre, Black Du Pont Nylon 
or fine brass wire. 
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FEATURE 
Se: Zephyr Bodies prove best 
for Beverage Delivery 


NEW REMOVABLE STEEL 
RACK PALLET BODY 


Another Specialty first. This new 
pallet body has all the advantage 
s squandered. Zephyrs are equally of speedy pallet loading on the 
tm highway and in the plant. Enables 
driver to add or remove any case 
st resisting steels. and finest workmanshir in the load without restacking. De- 
s much es 800 te 1600 lhe. They offer fest signed for automatic loading and 
s ahead of the field unloading with Bottle-Matic Equip- 


ment 


WRITE FOR FREE CATALOG 


t Desig pen Ract 


TODAY ‘ Free stalog 


ZEPHYR BODIE 


SPECIALTY ENGINEERING CO. 


TORRESDALE AVE & PENNYPACK ST PHILADELPHIA 36, PA 
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todey attle against 19 sts. the abilit Bod 
+ de naking bot? 
: Zephyr Bodies have powe 
aged structure Not 4 drop of 
asy ‘ epa and ash 
Zephyr Bodies are Specialty-e 
an be ¢ duced with hi-tens 
with @ weight reduction of 
nding and safety features yea 
- HECK Pi Rott a ver the world w tell you that Zephyr Bodies are — 
the bes? ‘ ted yest lasting most economical bodies + wn and | 
perate 


Sapulpa 


tions have 


rainfall 


Colorado 
CO. REGULATOR 


ulator maintains constant accurate 


to Peoria 
ly-regulated gas pressures. It fea 


Supply Co.. N. Y. C. 


New Point-Of-Sale Device 


by the Goodren Products Corpora 
tion, 131 West 21st Street, New 


new offices 


to Peoria 


Realizing 


ing on prod ict 


Forecast Service 
To 

in planning 

sales, The J 

Oklahoma, is pt 


monthly the “Glasser,” a four page 


future 


iberty Glass Company 


monthly weather 
that 


4 Vers 


age industry, the 


assist 


thei 


bulletin 


Liberty Glass Offers Weather 


stomers 


production and 


bit 


weather 


import 
sales in 


Glasser 


wossibilities as 


temperature 


\ new point-of-sale tool faster, more 


The 
material is being prepared for Lib 
erty by Dr. Irving P 
meterological consultant of Denver 


ton St., Peoria 2, 


weather 


Illinois 


consolidates 


th 


ant 


forecasts 


Wwe 
fo 


Krick, 


This new “Rugged Heart” CO: reg- O-So Grape, Dr. Swett's Move 


tures a long-service nickel alloy dia The O-So Grape C 
phragm that's replaceable, and mee The Dr. Swett’s Root Beer Co 
be serviced quickly and easily by 

any plant mechanic. Available from = nounced the closing of 
Terriss Div. Consolidated Siphon Chicago offices and the 


opening of 
at 1015 South Washing 
The move 
the 
panies’ offices with its manufactur- 
ing facilities, and will provide for 
efficient 


‘Goodstix”. has been introduced franchise bottlers 


service to 


Electric Coolers Help School 


condi 


shing 


ever 


‘Il as 


recast 


noted 


» and 
have 
their 


com- 


NEW PAPERBOARD UNIT... 
Gardner Board and Carton Co., Mid 


York Sales, Maker Declares dletown, Ohio. recently introduced a 
Many soft drink bottlers new paperboard picnic cooler. de 
Goodstix is an adhesive trans signed for both Coca-Cola and 7-Up 
throughout the country are enjoy which won first prize at the 1952 
t gn fe 1 nr 
parent sign [ol q k, ing increasing sales volume through National Folding Box competition. 
cation on windows, showcases, ms ~ Unit, which will hold about 12 bot 
mass display and even cartons o1 bid” business, involving the sup tles with ice. has a waxed inner 
mass displays ‘ n ci ns : 
plying of manually dispensing cool liner which is watertight. If dried 
Cast : ' out after each usage. it can be used 
lr} ry vailab] tream ers to schools, hospitals and other many times over. Photos show unit 
rie Sik TiS AN as Ss 
Institutions, acc ording to the Bevco closed and open. 
ers, posters, shelf strips, ets can " 
Company of St. Louis - 
be reproduced in any quantities i 
| 
ai ip to 20” x 40”. There are Beveo, Which makes © electric ness becomes available the 
Sizes p to 2 he i 
no limitations in colors selected coolers fitting the needs of institu opening of schools this Fall 
ind from one to four colors (not tions and schools, further points The firm also believes re 
process) can be-utilized out that a great deal of bid busi sourceful bottlers, through the 


PLANTS: LONG ISLAND CITY — LOUISVILLE, KY. 
WEST COAST: H.R. LAIST COMPANY 
RIALTO BLDG., SAN FRANCISCO, CALIF. 
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GUARANTEED UNIFORMITY 
EASY TO MIX 


MAXIMUM COLORING STRENGTH 


D. D. WILLIAMSON & CO.., Inc. 


5.39 FORTY SIXTH AVENUE LONG ISLAND CITY 1 NY 


1901 PAYME STREET LOUISVILLE KY 


a 
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Get both with 
Exchange... 


FINEST FLAVOR 
and 


ASSURED 
PERFORMANCE 


Those are the two big extras you 


get when you use Exchange Bot 


tlers’ Orange and Lemon in your 


arinks 


citrus 


They're full-flavored bases, made 


exclusively from fine California 
fruit-- known for its tangy, differ 


fs ence and taste. Leading bot 


tlers across the country have found 
that this added taste appeal makes 


the difference between an average 


seller and one that’s tops in popu 


larity 


And, in addition to this superior 


natural fruit flavor, Exchange 


Orange and Lemon bases are pre 


pared under exacting laboratory 


specifications to insure more con 


sistent uniformity, greater stabil 


ity, and longer shelf-life 


For better citrus drinks, use only 
Exchange Orange and Lemon 


ay. 


Sunkist Growers 


PRODUCTS DEPARTMENT «+ 


ONTARIO, CALIF 


400 W. Madison Street, Chicago 6, Illinois 
99 Hudson Street, New York 13. N Y 


318 Codiz Street, Dallas 2, Texas 
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QUALITY 
for Over 100 Years 


* EARLY AMERICAN? 
ROOT BEER 


@ 
‘th 
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above activity, are successfully 
combatting anti-soft drink propa 
ganda in institutions and schools 

The Bevco Company, located at 
$320 So. Broadway, St. Louis 18, 


Missouri, will furnish further in 


interested bottlers 


formation on “bid” business to 


TOWMOTOR UNLOADER 


Fast and fully-mechanical unload- 
ing of widely varied materials is 
smoothly handled by the Towmotor 
Unloader, a standard accessory of 
Towmotor Corp.. Cleveland. Com 
pletely controlled from the oper 
ators seat. the Unloader stream 
lines loading of freight cars. trans 
port trucks and the placing of ma- 
terials in storage. 


j 


DAD'S DISPLAY RACK 


Dad's Root Beer Co.. Chicago. has 
unveiled a new portable self-service 
beverage display rack that's three 
tiers high. of heavy stainless steel. 
The two lower shelves are conven 
ient slanted self-feeders that accom- 
modate Dad's 6-pack cartons only. 
The top shelf will handle either the 
“mamas” (quart sizes) or the “pa- 
pas” (half gallens). The top of the 
rack is equipped with a colorful 
metal standard for identification 
purposes. Made by Frontier Manu- 
facturing Co.. of Dallas. Texas 


BOTTLERS ALL OVER 
THE COUNTRY ARE 
BEATING THE HIGH COST 
OF SUGAR WITH... 


SWEET-ER 


SAVE MONEY every month of the 
yeor by using less suger 

SWEET-ER, mixed with cane or beet sugar 
syrup, gives you the added sweetness equa! 
to 3 BAGS OF SUGAR! 

SWEET-ER is « dependable, uniform prod 


uct that may be used with any flavor 


Order today and start enjoying substantial 
savings. Only $6.00 a pint, packed 12 to 
a case. Money-back guarantee! 


104-19 Roosevelt Ave. 
Corona 68, 


| 
| 
SUGAR! 
TBEERS. —— 
| ‘ | 
El 
~ 
| 
a 
Dr. Swett’s Root Beer Co. i 
Peoria, Illinois 
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The Quality 
of Pepsi-Cola 


is no accident 


THIS 1S ONE OF THREE ADVERTISE- 
MENTS TO APPEAR IN 4 COLORS IN 
LOOK AND 152SUNDAY MAGATINE 
AND SUNDAY NEWSPAPER SEC- 
TIONS ORIGINATING IN 103 CITIES 


em 


FIEL 


The Pepsi-( ‘ola Company 


and its 650 bottlers are dedicated 


to the idea of making Pepsi-Cola the most wholesome 


refreshment you can buy. 


To bring this ideal to reality, Pepsi-Cola not only exercises 


the greatest care in its own laboratories but has developed 


its field laboratory which goes from one bottling plant to 


another, helping your Pepsi-Cola bottler meet Pepsi-Cola 


water supply 


standards of quality. 


This mobile laboratory checks every detail starting with the 


which may be good enough to drink yet not be 


good enough for the delicate flavor of Pepsi-Cola. From there 


the laboratory checks sugar, concentrate, syrup, cleansing 


agents, bottles, 


crowns-—every step involved in bringing 


Pepsi-Cola to your mouth. 


‘There is now a 


fleet of these field laboratories in operation 


all over the country. When it comes to what you drink no 


standard is too 


The mobile lab is but one example of the spirit of cooperation 


that exists between Pepsi-Cola and its bottlers. 


high, 


no cure too great. 


This exchange of know-how may not show up on our financial 


sheet. But it is one of our greatest assets, and a very real factor 


in the large sales increases of Pepsi-Cola in recent years. 


Have a Pepsi." 


OLA 


D [ABORATORY 


A 


Pepsi-Cola Company 


3 West 57th Street, New York 


| 
| 
| 
| * | 
‘ a * ~ 4 
>> ~ ‘ f y 
/ 
pe 
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Remember! The Taste Pleases... Ganuary to December / 


“SUNSATION” 


THE AMAZING 4-oz. 

5 FRESH FRUIT ORANGE! 
No wonder the whole family likes SUNSA 
bye 


e* A TION it has the fresh orange taste in 
~ the finished drink Youll like the superior 
~) flavor of “SUNSATION” as well as its year-round sales appeal. Let us send 
{= you samples and details! 
ESSENTIAL PRODU 
Two color crowns CTS CO | 
ond advertising avoil nc. 
t 7 able franchise 
options! 59 Fulton Street Established 1895 New York City, N. Y. 


y 


PLUG SCHNEIDER BEVERAGES . . 


Schneider Beverage Co., Brooklyn, N. Y.. 
is getting plenty of favorable pub 
licity from the “Schneider Soda Kids”, 
a Little League baseball! team which it 
sponsors. William J. Kelsch. and official 
of the soft drink firm (top right), had 
the unique idea of listing the Schneider 
flavors on the backs of the uniforms 
(lower photo), instead of the customary 
numerals. 


For over 30 years... FAMOUS FOR 


GINGER ALE 


MONTE CRISTO ----THESCO 
—it tells how you can help 


out in the emergency facing the nation. — two favorites with bottlers who want the best! 
A Full Line Of Distinctive Quality Flavors 


*For copy of “how-to-do-it” booklet, ad- 


Advertising Council, 25 W. 45 St., 297 P | St t 
THEAL & PILE, INC. vert tty 7, 
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ANYONE CAN OFFER SOMETHING 
JUST AS GOOD"... 


we Lynn Stone Filter employing 
tone 
Products with merit SET standards; they don't imi- T o two-surface filtering sto 
tate them! 


provides of exceptionally high 
# fil d water with o 

Forty years devoted EXCLUSIVELY to the production quality of filtere 

of flavors for the BOTTLING TRADE enable us to offer 


relatively fost flow. It is equipped 
products of distinctive merit in every flavor 


with o cleaning mechanism which 

cleans both surfaces of the filter 
Enjoy the assurance of the bottier who knows he is schly ond thoroughly. ! 
using the finest—flavors from Green & Green. Liberal stone quit 
samples will be sent promptly upon request, without is mode in 


hour 

350 gallons per 
charge. Test these flavors in your own plant, and 6 —— 
you, too, will be proud to buy Ask for catalog on te bY 


iter, also on the rapid flow type 
THE HOUSE OF GREEN” 


Minchor Filters manufactured by 


Hygere. 


Direct all 
correspondence to 


Sectional View, No 5 lynn 
GREEN & GREEN Self-Cleaning Stone Filter 


Houston 1, Texas 


FILTER COMPAN 
Specializing in Flavors for Bottlers DENTON AVE. DETROIT 11, 


Rea 


THE IDEAL 


FOR BOTTLERS 


When soft drink bottlers need quick service on American 
a interlocking partitions that do ao better job 
in protection, display, and packing time, there are 5 plants 
ready to ship promptly 


EASTERN PLANT 


° 2 Bound Brook, N. J 
Phone 9-3100 
Time -Labor- Money 


767 Milwaukee Ave San Francisco Office 
Chicago 22, it! 
Red Arr 


2400 Buchanan St 
>perator in mind Monroe 6.1962 Jordon 7-8224 
Sunset Bivd.; Bradshaw 2-7217 


yw the truck built with the 
Los Angeles ¢ 

Features quick automatic action positive safety 

ng easy lift e@aty 

standardized 


handle @aty rec steering 
perts and bolted frame make 

maintenance cost practically n 


3 In time and manpower saved 


fachined 


° 
pays for itself 
i many times @ yee 
ots 


PARTITION CORPORATION 
TRv Write for Bulletin XX) 
toda 
INCORPORATED 


3043, NOTH ST. UPTOWN 3.5100 MILWAUKEE 10, | 

242) 3) SPRING GROVE ave 
CINCINNATI 14 
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| LYNN SELF-CLEANING STONE FILTER | 
The Only Water | 
The Inside And Outside , 
Surfaces Of The Filter- 
| 
4 
NOW., — cs 
- — +? x > - 
| 
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SETHNESS 


a name you can depend on for... 


QUALITY CARAMEL COLOR 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION STREET, CHICAGO 22, IL 


41-15 29th STREET, LONG ISLAND CITY, N. Y. 


More bounce 
lo the ounce 


CONTROLS batches... 

DECREASES labor costs... 

INCREASES production .. . 

ELIMINATES bag dust, lint, and sugar spillage. 


TANK CARS — TANK WAGONS 
Order direct or throwgh Brokers 


THE NULOMOLINE DIVISION 
AMERICAN MOLASSES COMPANY 
120 Wall Street, New York 5, N. Y. 


BROOKLYN, N.Y Plants ot LOS ANGELES, CAL. 
CHICAGO, ILL MONTREAL, CAN. 
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MOBILE REFRESHMENT 
UNITS SERVE PEPSI... 


Pepsi-Cola Bottling Co. of Chicago is 
using three mobile refreshment units. 
like the one pictured. to build special 
events sales. Each unit is equipped with 
cooling tanks having a capacity of be- 
tween 50 and 60 cases of bottles. plus 
two hot dog and bun warmers. The 
trailers are towed by panel body 
trucks... 


The trailers got plenty of action at 
the recent Kroger Company Picnic in 
Chicago. attended by over 8,000 per- 
sons. T. S. Hirst. Chicago Pepsi sales 
manager, reports that “the three units 
are busy continually, and we often 
have to turn requests: even now we 
have several bookings for next year. 
The only charge made is for the cost 
of the merchandise used.” 


No other complete line franchise offers 
such effective sales ids! New point- 
ot sole progrom. New newspaper 
ods. New carton design. New quart 

Pp hon. New pling ond other 
special compoigns available. 


For complete details, write todoy— 
CITRUS PRODUCTS CO. 1) Hubbord 
Chicago 


Stace 1850 
4 
TTT LLL LLL oes 
: 
~ : 
\ 
Kista 
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GET THIS UP-TO-DATE BOOK! 


Lodewig Bottle Washers produce MORE and CLEANER botties per 


INVESTIGATE 


hour, per d ) sre available in o wide range of sizes, including 
models having pacities to match the speed of lorgest-copacity 
I | I | A fillers built, If you ere considering the purchase of a new bottle 
. an 
= washer, send for this 30-page book The LADEWIG WASHER 


ond its Advantages To The 


* Nifty PINEAPPLE (1-16) 
* Nifty BLACK CHERRY (4 oz.) 
* Nifty BLACK RASPBERRY (4 oz.) 


Borttlers”’. It illustrates and de 
scribes all the improved tea 
tures of the Ladewig Washer 
and will be sent free to any 


recognized bottler on request 


Write TODAY To 
ARCHIE LADEWIG CO. 


Woukeshe, Wisconsin, U. $. A. 


Write For Further information 


Salient Flavoring Corp. 
| 45 SUFFOLK STREET NEW YORK 2. N. Y. | 


H.R. Nicholson Co. epresentative Mi Andre 
VIRGINIA DARE PROMOTION 


Lloyd Smith. President of the Vir 
ginia Dare Extract Co. has an 


\ ‘ jack Garland, who has represented nounced that Dr. Clarke E. Davis 
‘ , ee : Consolidated Cork Corporation in Vice-President of the firm since 1934 
New England for many years has has been named Executive Vice 


been promoted to Manager of East 


em Sales. He will be in charge ol President. It was also announced 


(Consolidated Cork Corp. 


ae sales in New Jersey and New York that Henry Kellierhals. Secretary of 
Fred Heyman, president of Cor as well as New England. Louis the company. has been named to 
i Cork Cory Brooklyt Singer will be working with Mr. the additional post of Assistant 


Garland in part of New England and 


Up-State New York. Sales Manager. 


The 
DOES 


A few valuable territones are still open. Your's 


JUMBO REGULATOR 


New rugged heart diaphragm 


assures you uninterrupted 


rs Juction Maintains con 


tant a urately reguisted gas 


I pressures an be serviced 


may be the one. Bottle “My Pops” Root Beer in 
your own style bottle. Labels and crowns 
furnished. Write or wire now 


easily by in-plant mechanics 


PRICE $40 


MY POP’S FRANCHISE COMPANY 


3034 Boudinot Street, Philadelphia 34, Pa. 


12.24 WOOSTER STREET NEW YORK 
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; NAMES IN THE NEWS... | 
Ree na, will cover the State of India 
the H. R. Nichols« von nd part of Illinois 
Tru-Root root beer, H-R 

CROWN FIRM PROMOTES 

ment of W \ eu is companys 
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ST ‘AR 


TRADE MARK REG. Opener 
STATIONARY 
BOTTLE 
OPENERS 
Eliminate loss of 
bottles and contents. 
Prevent danger to 


the public. 
Have long life. 


Brown Manufacturing Co., 
NEWPORT NEWS, VA. 


HOW IT WORKS 


Perk Up the 
Waning Sales of August Flavors. 


GINGERS 4 N 1928 CREAM 
TRUE FRUIT 4 Cherry Raspberry 

These Delisser Extracts will make for a truly ‘‘Bettied Soff Drinks 
Food for Thirst.’ Conron's flavors, Brominated Oils and Certified Food 
Colors are also handied by DeLisser 


tine of Soda Water Flavors. Write for Samples & Prices 


THE GINGER HOUSE 


Dr. Pepper Company yned and will n the Dr. Pe; Pepsi-Cola Company 
Del Murry has been promoted te er orgat it) assistant pre n The Pepsi-Cola Co. has promoted 
merchandising manager of com rat manage! the company’s two assistant vice-presidents, Dor 
pany-owned bottling plants, L. M otthit x plants, working under ¢ dd M. Kendall and Henry BE. Me 
f the Dr. Poppe: l Vice-president and Govern, it was announced -last 
Company. has announced yeneral manager of these plants month by Herbert L. Barnet, vice 
. He added that Lynn Stevener, president in charge of Domesti 
Mi aria nh announced also that with the company about a year, had Operations 
Hugh Thompsor formerly assist been named administrative assist Mr. Kendall has been placed in 


divisional manager in Dallas 


for The Texas Company, has re 


Mitchell & 


ork products, 


retirement of 


is a member 


Co is succeeded 
AMERICAN BOX PROMOTES Mathewson. Mi 
American Box Co., Cleveland. O. sistant to the 
has promoted Wm. A. Eger. holder past eight years, 
of the longest service record in the pointed General 


firm's sales department. to assist 


ant to Sales Manager A. R. Caputo chell & Smith 


according to George H. Kubes 
President. Mr. Eger began his ser 
vice for American Box 35 years ago. 


immediately 


tional changes 
this time 


TRIAL 


OF BOTTLING SYRUP 


Bottle it—taste it~ test it it and you will discover why MarBert 
is @ great Cola. Send dollar to: MerBert Products, Inc., 
19 E. Lombard St., Baltimore 2, Md. 


(Offer is good in U. $. ond Conede only.) 
only, MarBert is regularly sold as concentrate. 


Diy Bester Than 


MarBert 


August, 1952 


to Callaway 


Mitchell & Smith 


Smith Division of 
Sheiler Manufacturing Corpora 
tion, makers of crowns and other 
P. Champney 
is President of 
tive September 

Mr. Champney 
ot 
rectors of Sheller 


who will continue 
the Board of Di 


Mathewson, As 


President for the 


Manager of Mit 
Division, effective 


charge of all national accounts and 
all fountain sales. Mr. MeGovern 
will be in charge of the equipment 
department 


announced the 
Division, effec 


1952 


Manufacturing 
by Stephen L 


BROCKWAY GLASS NAMES 

Brockway Glass Company recently 
announced that Frederick J. Hutch 
ison has been named Sales Pro 


has been ap 


other organiza motion Manager. Mr. Hutchison, 
are contemplated at 


formerly a member of the Personnel 
Dept.. joined the company in 1949. 


Dependable Equipment 


THAT QUICKLY PAYS FOR ITSELF 


The low initial cost of Fowler bottling equipment plus long 
years of dependable service add up to savings that are more 
than equa! to the purchase price of these appliances 

Case Painting Machine Cooler Paint Remover 

Case Printing Mochine Crown Hopper Contr: 

Case Rebanding Machine Syrup Pump 

® Crown Cleaning Machine & Empty Gas Drum Signe! 

& Bung Puller 


Write today for full information on these appliances 


675 Pulaski St Bottlers Appliance Co., 


At & 

‘ 

: } 4 ‘ Ses 

£ ts 

4 

a‘ 

4 

4 

| 
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-~FRANCHISE 
it’s growing in 
* popularity 
* promotion 
* profits 


Write or Ca . 
THE GOODY Co. 
318 7th Ave. No. + Minneapolis, Minn, 


Manufacturers of WOODEN BOXES 
OF 
TIOGA ANDO MEMPHIS STREETS 
PHILADELPHIA 84 Pa 


for Fra hise Informat 


JOINS MISSION 


Ed Heep has recently been ap 
pointed District Sales Representative 
for the Mission Dry Corp. in Wiscon 
sin, Minnesota, North and South 
Dakota. Mr. Heep has over ten 
years experience in the beverage 
field 


WONDER ORANGE APPOINTS 


Edwin C. Karn has been named 
Wonder Orange Company's division 
sales representative for the states 
of lowa. Kansas, Missouri, and Ne 
braska, according to A. Csiszar. Jr. 
secretary of the company. Mr. Karn 
has been in the beverage field 
since 1935. 


A. O. SMITH APPOINTMENT 


Will Cain has been appointed New 
Orleans sales representative for 
the A. O. Smith Corp., Milwaukee. 
Wisc., steel fabricators and process 
equipment manufacturers. The New 
Orleans office is at 538 International 
Trade Mart. 


keonomic Machinery Co. 

Economic Machinery 
Worcester, Mass 
J. Meyer Manufacturing Co., 
announced the 
James F Parsons, Ji . as 
“World” 


Company 
Division of Geo 
has 
appointment ot 
Sales 


Manager for Labelers 


415 WEST SCOTT STREET CHICAGO 10 


BOTTLING 


Mr Parsons 


known 


who is widely 


throughout the packaging 
and bottling industries, was previ 
ously associated with New Jersey 
Machine Corporation. He resigned 


from the position of Chicago Di- 


. 


HOMSE 


SANITARY 
AND BRINE 


vision Manager in 1950 to under 
take special work on machinery re 
Mevercord 


that 


search for the Com 


pany. He leaves activity te 


take up his new duties with Eco 


nomic Machinery 


NICKEL 
ALLOY 


LINE 


FILTERS 


FITTINGS TUBING 


L. C. THOMSEN & SONS, INC., KENOSHA, WIS. 


Sanitary Equipment for the Processing Industries 


National Bottlers’ Gazette 


Get Tia | 
a 
year ‘round beverage . 4 
KAYO... the teoder $31.15 
in Chocolate Drinks for «(UP 
100 


CLASSIFIED 
ADVERTISING 


SPECIAL 
ANNOUNCEMENTS 


CLASSIFIED 
ADVERTISING 


RATES AND GENERAL 
INFORMATION 

ON CLASSIFIED ADVERTISING 
@ For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word 

@ Orders for classified advertising 
must be accompanied by payment. 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns 

@ All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 


AIDMON BOTTLE & SUPPLY CO., INC. 


7615 Third Avenue Brooklyn 9, New York 


HOT WEATHER "SPECIALS" — 


BOTTLE BARGAINS 


10,000 full-depth cases 32 plain bottles. 

3000 cases, half-depth, 28 oz. soda bottles. 

500 gr. select shape 32 oz. bottles, flint & e.g. 

2000 cases 12 ot. ACL Steinies. 

1000 gr. 12 o:. plain flint select. 

3000 cases attractive 7 oz. sodas. 

6000 cases attractive ACL 8 oz. bottles, full- 
depth cases. 


MACHINERY SPECIALS 


Complete Automatic Model F Dixie piant— 
used three yeors D & L washer, Cem Satura- 
tor, accumulating table, syrup room equip. 
Fillers, carbonators, water coolers and syrup 
room equipment. 

60 Soda tanks—gquaranteed in excellent cond. 


BOTTLERS' TRADING POST 


ber, initials, name or address given by 
advertiser. The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 
@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded 

NATIONAL BOTTLERS’ 

GAZETTE 

9 East 35th Street, New York 16,N. Y 


DON'T GAMBLE!...@ 


Note these BOTTLE SPECIALS 
for peak-season production : 


4000 cases 24/8 or. flint sodas 8% 


small 


height, 

lettering near bottom 

20,000 cartons 36 8 oz. plain emerald green 
select shape sodas 

30,000 cartons 24 
shape sodas 

NEW ACL 28 oz 


NEW ACL 32 ox 


12 ot. plain amber select 


sodas 


sodas 


Write—wire—or ‘phone... 


|. BASKOWITZ 


BOTTLE COMPANY, INC. 
1301 Grand St., 


Brooklyn 11, New York 
HYacinth 7-1775 
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IT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
‘ "The Cola of Superior Flavor” 
write fer free sample te 
CLOISTER LABORATORIES, INC. 
325 W. Huren St. Chicage 10, iti. 


Charies S JACOBOWITL 


207) MAIN STREET BUFFALO TA 2100 


EQUIPMENT WANTED! 


if you have the following equipment, please 
give complete description immediately. We ore 
prepored to poy highest cosh prices. 


@ Meyer 12-wide, 4 or S-compartment 
washer for quarts 
Dixie Model 


e one-man autometic 

@ Cem 28-spout Filler 

@ Cem lé-head Mixer 

@ Stainiess stee! mixing ond storage tanks 
Please give us oge, serial number, general con- 
dition, ond asking price in first letter. Tell us 
if you have any other surplus equipment for 
sole, and also whether you heave any other 
equipment requirements. Perhops we con 
work out o mutually setistactory ‘‘trede deai'’ 


Vudustry for over 30 Years 


FOR SALE 


Business Opportunities, Bottling Establish ment+ 
FOR SALE. 2 mplete bottling plants, doing 
good business, must be sold; make offer ; ; central 
M int terrtory.—-Q Box 667.—7.-2 
FOR SALE. -Large botthng plant in Denver 
( ra we fran € and g equipment 
al estate uted ale E., Box 680 
FOR SALE Business opportunity; bottling 
ant with nationally advertised franchise for State 
‘ t, good equipment; can be bought 
pmet ttles, and cases, at low 
pay t good will and real 
estate price of 96 cents 
wher selling nly ther business 
tere juire--R. F., Box 601.—7 
FOR SALE Botthng plant in progressive Sar 
Ontar Canada sles 100,000 cases yearly; 
Kist Vernor Sq t tranchises trucks 
t ea tate real lively plant; an 
xcellent busine nity; apply—LESLIE 
Ho MOREBIS, Le Mor Be ge Sarnia, On 
ta Canada 
FOR SALE bottling ant 0 
per y Liquid aker good 
Ru ne, ‘ ator mac 21%) 
y erte 2 Vict ters kout 
Boiler Sirup tanks; doing approx 10,000 « 
pe anchise 4 
t rear tt 
located 
ow s.1 
FOR SALE. Bottling plant, fully equipped in 
New York State; established 25 yr domg | fit 
able ness wher wishe retire equire 
$25 appl R. X., Box 700.—-4.-1 
FOR SALE.—Complete bottling plant Liquid 
12 spout, Lifetime carbonator, 75 case washer 
ne unit berttles and cases 4 trucks ther 
ary equipment and good will, and highest 
uM) real estate all for $ in Vine 
’ best little city S3 years old 
sell. W ARREN “SMITH 
Land Vineland, N. J.—8.-2 
| FOR SALE.—-Used trucks equipped with 
bottler’s body, inside cap. from 172 to 
f ull information apply—-COCA- COLA 
BOTTLING COMPANY OF MINN., INC, 
2035 University Ave Minneapolis 14 
Minn —5.-TF 
FOR SALE 
Machinery, Apperatus, Materiales, Bottles, Boxes 
FOR SALE.—L: equipped 
te le 12 righthand 
automatic abeler ge Adnance 
Fill all m fg i operating condition; being 
replaced with lar per equipment; to be sold very 
reasonably: car in operation at-—DAD'S 
ROOT BEER BOTTLING co 19 Ceape St 
Oshkosh, Wise 
FOR SALE.—12-w 3c. Q 2end Meyer Du 
more washer: Permutit SOD gal. p.b. water treat 
ng system; 2000 gph Liquid water polisher ; misc 


equipment. Must be moved from Bal timore wi two 
weeks. Equipment n rac 

tively priced FiRSTEN ERG” “BOTTLERS: 
EQUIPMENT CO wn: ‘oweil St., 
Brooklyn 12, N. ¥ 
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FOR SALE 


LATING 


FOR SALE 


FOR SALE 


pin 


Mode 


Reeve 


22-24 Lafavett 


TABLE 


Dixie 


sem 


au 


ent 


matic 


nachine as beer 
NEW ROCHELLE 
Avenue 


PLAY IT SAFE! 


WITH THE INSTALLA- 
TION OF A 


“BOTTLE SCOPE" Inspection Unit. . . 
@ Hundreds of plants rely on ‘BOTTLE SCOPE” for 


practical product control asily instalied on 
any bottling line, for any size bottles 
© At present. we can make PROMPT DELIVERY! 


BOTTLE SCOPE MFG. CO. 


Baltimore and Union Avenues Lansdowne, Pa. 


“We Will Buy (And Sell) At Any Point 


Any Quantity of Emptied 10-Galion Grapette, 
je-Cola, and Pepsi-Cola Metal Cans; 
Also Wooden Kegs, Barrels and Stee! 


BUCKEYE COOPERAGE CoO. 
3803 Orange Ave. Cleveland 15, Ohio 


FOR SALE 


1250 gross capacity, weight 
sodas with initial on shoulder, packed paper 
artons, 12,000 cases |2-02. capacity flint export shape 
botties, packed 24 paper fibre board boxes: 7,000 cases 
capacity green export shape beer boftties 
780 cases 32-08 apacity siphons 
Apprormately 
Jepth—no partitions—for |2-o2. botties 
SIGNER BOTTLE SUPPLY CO. 
Witstach & Dalton Sts., Cincinnati 14, Ohio 
Phone: Cherry 6227 


000 wood bee ases ght weight—fu 


FOR SALE 
300 gross, 7'/2 on. Tall Flint Sodas, New 
700 gross, 8 ot. Tall Flint Sodas, New 
30,000 cases. 12 ot. Emerald Green Ales 
Ballantine style 
10.000 cases, 12 o2. Export Shells. paper part 
tions, 24 ea 
10.000 cases, 12 o2. Steinie Shells, paper parti 
tions, 24 ea 
3.000 cases, ACL Emerald Green Bottles 
& Boxes 24 to '/7 depth case 
30.000 cases, Used 2 doz, 12 oz amber select 
Beers 
We buy al! surplus botties and Crowns 
PENN BOTTLE & SUPPLY COMPANY 
S619 Cherry Street Philo. 39, Penne 


FOR 


FOR SALE 


OR SALE 


SALE 


FC 


FOR SALE 


IR SALE. S 


tie ¢ ‘ i ng 4 
WASHER ie Luxe Supe t t P ernat 
FILLER filler per price $15,000.00 
CROWNER EM new; CEM sat 
Mag FO iF GRAPETTE 
“ 
above 
MIXER me) 15 Hea Mix : 
FOR SALI 
PART qu 
P Michigan A FOR SALI 
( ag i 
FOR SALE e wide snk quart 
washe « wf MIN 
BOTT G OMPANY 
4 Minneag Mine 
x OR SALE (an 
t Ave M 
M i 
FOR ALI 
FOR ALt 4 Wa er 
excellent 
i EMA BEVERAGE 
: | FOR SALE EM filler and wne \TOGA 
irive ¢ wny new 
Rea ' ENBERG BOT 
EQUIPME OS Powe t 
FOF SALE ‘ 
FOR SALE. 4 w wa good 
: pout Liquid Red Dia with vari GOS 8 
Mixe OO ga sinless steel tanks; must 
nie ‘ hite ‘ 
ta pos ted FOR ALI 
w and able ft r any 
“ Rox #49 4-TF 
FOR SALE -16 ad Kendall bottle tumbler 
able NE} RO LING CO 
FOR SALE ete TA CO. H 
af able dia drive = ) t} ERAGE 
ed y little, good as new M TELE —8.-1 
REVERAGE CO. ING 
New ellie. y 2.-1 
FOR SALE. 65 flats, ! rface car 10 
; — fille gph s, @ $4.50, 35 
‘ g ta M ORLEN, 5123 Ave OLA NG WORKS. 1527 et 
at gph | Luxe Ca at 
en aturator Mevye Du ew ga nor abeler har 
Hp “P & wate c; Ere abele ery 
ca able, w sell part of trade for 1ACOB ADAME 81 Prospe 
met X Box 47 4..TF 14 N. Y 1 
FOR SELES Mid West R 1D ¢ 
an 
102 National Bottlers’ Gazette 


FOR SALE 


SAVE 


Special Offering 


at a Bargain Price 


FOR SALE 


CEM 28 Filler, Meyer Dumore Washer, Mojon 

nier Carbo Cooler, 12 Head CEM Mixer, 36 
—including Dixies; also ° spout com- | ; ttle Co 
plete lines at 50° of new price. o Accumulating Table. All connecting Bottle Con 
We also stock stainless steel tanks new veyors 
and used. 


Turns and Bottle Inspectors 
immediate Delivery. er Th Already Croted. Ready for immediate Shipment 
PHILADELPHIA MACHINERY COMPANY ase Here is partial list of FIRSTENBERG 


3034 Boudinot St. Philadelphia, Po ment LDEN AGE BEVERAG FACTORY-REBUILT EQUIPMENT for unin- 
Re-9-1589 terrupted summer production: — 


World Rotary Labeler, Variable Speed 
28 CEM Filler & Crowner 

500 GPH CEM Saturator 

BWO2C Liquid Superkieen Washer 
Dixie Model "F" Filler & Crowner 
2-24" Loomis-Manning Water Filters 
36” Diameter Rotary Acc. Table 

24 Spout Liquid Red Diamond 
12WP4C Meyer Dumore Washer 

5 HP “Potter & Rayfield” Cooler 

90 CPH Sturdy-Built Soaker 

250, 1000 GPH Liquid Carbs. 
4W2C9Q Liquid Superkieen Washer 
40 Spout Liquid Low Pressure 
6W4C Heil Bottie Washer 

Jumbo Model "E" Auto. Crowner 
10 HP. Liquid Stainiess Cooler 

20, 40 Spout CEM Fillers 


ALWAYS BUYING WANTED TO BUY 
Soda Water Tanks—Block Tin Tubing — 
Syphon Tops. Get Our Prices First! . 


RELIANCE LEAD SOLDER & BABBITT CO. INC. , WANTED 70 Buy 


iw 


399 Genesee St Buffalo 4, N.Y P.Y., Box 646—4.-TF 


ottling Qutfite, Bottles, Bowes, Mochinery, Waterials 


WANTED TO BUY 


WANTED TO BUY 

OSS We have many more units available 

Write you need tor prompt 
FOR SALE quotations! 

One thousand cases 7 ot Emeraid Green Used Dew i : 

Botties packed 2 dozen in '/) depth cases 


800 Gross 7 oz. Emeraid Green New Dew Bottles packed w Yor IRS EMBER 
dozen in origina cartons 
One thousand cases 7 re Seise Soda Bottles packed ‘ 
2 dozen in full d ‘ 
650 cases 7 oz Used Geise Sode Bottles packed 2 dozen BOTTLERS EQUIPMENT CO. INC. 
in_'f depth cases WANTED TO ’ 1 5 wide d 301-307 Powell St., Brooklyn 12, New York 
60 Gross flint used ta 0 ot. Quench applied.color soda [) mat er, I > sor. ff r 


bottles 


R PELTZMAN BOTTLE CO. 1721 Holmes St. KC. 8.Mo. business for over 60 yeors. 


se 
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FOR SALI feed with Re WHY 
FOR SALE ght 
FOR SALE. ‘ 
iw Th W ate 
M " 
Bort \ AN M \ 
SEVEN UP BO FOR SALI 1™ t 
ew M el ¢ 
Meh 
DIA 10.8 lenget 
FOR SALE exce e | 
nditior 12 wide Heil washer, 24 spout 
filler for non-carbonated | 
Model E crowner 
“ e Fla Past zer No. 642; Evans e | 
{ 1 Qs ttle conveyor chain 
acking table; write--R. O., Box 
— 
§ 
Steel water cooling unit 
bottle atent N 74117; advise antity 
KE 


ADVERTISING 


CLASSIFIED 


HELP 


HEI 


HELP 


HELI 


HELP 
at 


HELP 


HELP 


HELP WANTED 


Foremen Helpers 


WANTED 


WANTEI 


WANTED 


WANTED 


WANTED 


WANTED 


WANTED 


WANTED 
M \ 


WANTED 


WAW TED 


Practical Hotther« 


Ex 


POSITION WANTED 


M 


Salesmen 


FOR SALE 


$0,000-——cases 12 Brown Export Botties 
4,000—ceses 12 Os. White Export Botties 
15,000—Weoden E rt Cases, poper partitions 
1,000-—Aluminum Berreis, Peerless Taps 
1,000—Acme Steel single shell 
1,500—Lee Steel Half Berrels, 1947's, 48's, 49's 


2—Woerld Lebelers, for qts. ond pts 
1—12 Wide Seeker, for qts. and pts 


GIRARD MACHINERY & EQUIPMENT COMPANY 


HELP WANTE D.. Sales opportunity; we are 

134 S$. Second Street Reading, Pa os = rce under our 1952 expan 
w have me icrative termtores 

4 met t ‘ acturers 


‘ ere t I HROF 

DEE ENERA SALES MGR PENR 

MANUFACTURING COMPANY 
Sth S M ca 4, Mint 7-1 


Middie West, South, and the West ( st; men 


Au Types Direct Factory Shipments And Quotations 


EXTRACT 


Buy = Sell — Exchange COMPA . NC.. 134 Fulton Street, Boston 13 
BOTTLES AND SUPPLIES 


WANTED.—Splendid pportunity 


M. WALSH | 


HE LP WANTED 


IMMEDIATE SHIPMENT 


1—Liquid Washer, 8-Wide, 3-Comp. Quarts 
1—Meyer Washer, 8-Wide, 3-Comp. Quarts 
1—Meyer Washer, 12-Wide, 5-Comp. Pints 


1—Liquid Washer, 16-Wide, Quarts, 3-Comp. WANTED 
1—Liquid Washer, 16-Wide, Pints, 4-Comp. WORK WANTEI 
5—World and O & J Rotary Simplex Labelers , ~ituations — Saleemen, Bottlers, Foremen, Helpers 
4—Liquid and O & J Rotary Duplex Labelers. 
6—World and Ermold Semi-Automatic 


WORK | WANTED Flavor Technician, em 

Lebelers ange; ba flavors, Pale Dry, 

toed e Root Beer tc. syrups, 

dorco Purifier, prac. new. M 6-3 


PERRY EQUIPMENT CORP. 
1419 N. 6th Street Phile., 22, Penne 


POSITION WANTED.-- Past 


POSITION 


FOR SALE nage 
10,000 Wood Quart Cases, full depth, 20¢ each furnish reference 
3,000 7 os. Shells, tw pth, each to velocate arrie fan SAM 
6 ox. Shells, full depth, 15¢ each MATASAR. 1918 M n St. M W 
30,000 2 10 & 12 os. Shells. li depth, 20¢ eo 
30,000 NEW 7 & 8 os. K.D. Cartons, 30¢ ea 
7,900 NEW 32 of. K. D. Cartons, 30¢ each 
70,000 NEW 12 of. K.D. Cartons, 30¢ each 
100,000 12 os. Partitions, eoch WORE 
3,000 cases Dr. Swett's 10 os. ACL Botties Aller 
BISON BOTTLE COMPANY, INC. everal makes p making and water 


28 WASSON ST BUFFALO 10, N. Y 


National Bottlers’ Gazette 
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COUNT ON PFIZER FOR 


ole 
} 
@ Pfizer, with its large, modern plant at Groton, 
Conn., is now one of the world’s largest basic 
producers of Caffeine. Stocks are also maintained 


at four conveniently located warehouses, pro 
viding buyers with accessible sources of supply. 


Pfizer Caffeine U.S.P., is a product of high 
purity, as evidenced by its sharp, well-defined 
melting point. Other important characteristics are 
its brilliant whiteness, its clean, sharp taste and 
lack of odor. 


Vanufacturine Chemists 


for Over LOO Years 


Have your control chemists run tests on Pfizer 
Caffeine U.S.P., Hydrous or Anhydrous, or 
Caffeine Citrate N.F. The results they obtain, 
combined with ready availability, should lead 
you to specify “Pfizer Caffeine”. 

Packed in drums of 5, 25, 100, 150 and 200 
Ibs. (Citrate in 5, 25, 100 Ib. drums only). Prices 
on request. 

CHAS. PFIZER & CO., INC. 


530 Flushing Ave, Brooklyn 6, N.Y. 
‘ ‘ 


Office Son Fr 
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